
 

 
 
 

AGENDA 
 
March 16, 2015 6:30 pm – 10:00 pm             
           
 
Call to Order 
 
 
Public Comment 
Note: This is an opportunity for the public to address the Council. Three-minutes limit per person or 
five-minutes if representing the official position of a recognized community organization. If you would 
like to show a video or PowerPoint, it must be submitted or emailed by 5 pm, the end of the business 
day, to the City Clerk, Melonie Anderson at manderson@sammamish.us  
 
Topics 
 

• Discussion: Solid Waste  
 

• Update: Eastside Fire & Rescue 
 

• Discussion: Eastside Fire & Rescue Non-Profit Formation 
 

• Discussion: Regional Fire Authority 
 
 

Executive Session – If necessary 
 
Adjournment 
 

City Council  
Committee of the Whole 

 

City Council meetings are wheelchair accessible. American Sign Language (ASL) interpretation  
is available upon request. Please phone (425) 295-0500 at least 48 hours in advance.  

Assisted Listening Devices are also available upon request. 
 

mailto:manderson@sammamish.us




 
 

 

Memorandum 
 
 
Date: 
 

 
March 12, 2015 
 

To: 
 

Ben Yazici, City Manager 

From: 
 

Beth Goldberg, Director of Administrative Services 
 

Re: 
 

Solid Waste Presentation at the March 16, 2015 COW Meeting 

 
 
At the March 16, 2015 Committee of the Whole (COW) meeting, I will be making two 
presentations to the Council related to solid waste services in the City of Sammamish.  The first 
presentation will cover the results of the recent customer survey.1  Stuart Elway of Elway 
Research, Inc., who conducted the survey on behalf of the City, will join me in making this 
presentation.  The second presentation will focus on the bid parameters for the upcoming solid 
waste cost-based competitive procurement process.  Jeff Brown of Epicenter Services, LLC, who 
is assisting us through the competitive procurement process, will join me for this presentation.  
The purpose of this memorandum is to provide you some background information in advance of 
the presentations.   

 

Background 

The franchise agreements through which Sammamish residents and businesses receive solid 
waste collections services expires on December 31, 2016, offering Sammamish its first 
opportunity to secure a new solid waste collections contract since the City incorporated in 1999.   

In September 2014, the City Council unanimously passed Resolution R2014-596 directing the 
City Manager to use “a cost-based competitive bidding process” to award the new solid waste 
collections contract.  The goal is to award the new contract by December 31, 2015 to give the 
new hauler time to prepare to deliver services to Sammamish residents and businesses effective 
January 1, 2017.   

 

 

 

1 Note:  The survey asked respondents their opinions about solid waste and cable services in the City of 
Sammamish.  At the March 16 COW meeting, we will only be discussing the results of the solid waste 
portion of the survey.  We will present the cable results at a later City Council meeting, allowing time for a 
fuller discussion about cable services in the City of Sammamish. 
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Customer Survey 

On January 6, 2015, Council authorized the City Manager to enter into a contract with Elway 
Research, Inc. to conduct a customer survey.  Elway Research is a Seattle-based company that 
has conducted public opinions surveys for organizations throughout the region since 1975.  
Elway Research conducted two surveys on behalf of the City of Sammamish – one that sought 
the opinions of residents and the other that sought the opinions of commercials entities, 
including non-profits and schools.   

Elway Research obtained the opinions of 458 randomly selected residents – 228 by telephone 
and 230 online – and 20 commercial entities.  Highlights of the residential results include: 

 

• Overall Satisfaction:  Users are generally satisfied with the garbage and recycling 
services offered in Sammamish. 
 

• Recycling:  About half of the residents responding (52%) indicate they are unwilling to 
pay a “slightly higher rate” to be able to recycle more materials; while only 24% 
indicated they would be willing and another 24% indicated the “might” be willing. 
 

• Bear-Resistant Cans:  One-third of respondents indicate that they have had a problem 
with animals getting into their garbage, but only 1 in 10 respondents indicated that they 
are willing to pay more for bear-resistant containers. 
 

• Year-Round Yard Debris and Food Waste:  A majority of respondents (62%) indicated 
that they are not likely to use weekly yard and food waste collection services if it were 
offered in the winter months, although current subscribers to the service are more likely 
than non-subscribers to use the service, with 44% of current subscribers indicating an 
interest in the service.  
 

• Mandatory Yard Debris and Food Collection:  In weighing a proposal to combine 
garbage, recycling and yard/food waste collection into a single-billed service, a majority 
of residents found pro and con arguments “very significant.”  Lower cost to customers 
(pro argument) was rated significant by 56% of respondents.  Helping the environment 
(pro argument) was rated significant by 52% of respondents.  Forcing non-users to pay 
(con argument) was rated significant by 54% of respondents.   
 

• Priority for the Next Solid Waste Contract:  At 46%, respondents indicated by a wide 
margin that cost is their top priority in a new solid waste contract.  The next highest 
priority, at 21%, was reliability, followed by environmental impact (16%); types of 
materials accepted for recycling (16%); and customer service (3%). 

 

In addition to the formal survey process overseen by Elway Research, the City also offered 
residents the opportunity to provide feedback on the City website.  We are referring to this as 
an “informal” survey as this approach did not allow for the controls required to produce 
statistically valid results.  The City received 479 responses to the “informal” survey.  With a few 
modest exceptions, the results from the “informal” survey largely reflect the results we received 
from the formal survey.  The most notable exception is the responses to the question about 
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whether residents are interested in “paying a slightly higher rate” to recycle more types of 
materials, where fewer respondents expressed opposition to this idea.  That said, neither survey 
instrument shows overwhelming support for the idea.  The two charts below demonstrate the 
differences in the responses to this question between the two survey platforms. 

 
 Elway Survey:  
                    Willingness to Pay More to  
                    Recycle More Materials 
 

 

                             
 Informal Survey:  
                       Willingness to Pay More to  
                       Recycle More Materials 

 
 
 
The results of the Elway surveys and the informal survey are attached to this memo.   

 

Cost-Based Competitive Procurement Process 

Following Council’s direction to engage in a cost-based competitive procurement process to 
award the City’s first solid waste collections contract, staff has been working with Jeff Brown of 
Epicenter Services to develop the parameters for the Request For Bid (RFB) document to which 
potential haulers will respond with their proposals.  The RFB parameters are critical as the RFB 
process provides limited opportunity to alter the mix of service once the bids are submitted.  
Rather, the City will award the contract to the lowest bidder whose proposal meets all of the 
requirements of the RFB.  

Staff is seeking Council input and direction on a number of key policy areas in order to frame the 
service expectations that will be outlined in the RFB.   

Before describing these policy areas, it’s important to understand several key underlying 
concepts.  Sammamish, along with most other King County cities, are part of the King County 
Solid Waste system, which means Sammamish’s garbage is disposed of at the Cedar Hills Landfill 
and we are participants in the King County Solid Waste Comprehensive Plan.2   The King County 
Solid Waste Comprehensive Plan sets a target of a 70% recycling rate by 2020.  This recycling 
rate is key in preserving (and potentially extending) the useful life of the Cedar Hills Landfill, 
which is currently forecast to be full in 2030.  Cedar Hills is the least expensive method of 

2 State law requires all jurisdictions to adopt a solid waste comprehensive plan.  Sammamish and most 
other cities in King County satisfy this requirement by adopting and participating in the King County Solid 
Waste Comprehensive Plan. 
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disposing garbage.  Once the landfill is full, King County and its partner cities will need to identify 
an alternate means or locations to dispose of trash, all of which are forecast to be more 
expensive than Cedar Hills.  Unfortunately, the region has not yet met the 70% recycling goal.  
The chart below shows Sammamish’s garbage and recycling statistics relative to the overall King 
County average and nearby cities. 

 

Garbage 
(lbs/customer/

week)

Recycling 
Rate (incl. 
organics)

Recycling Rate 
(excl. organics)

Bellevue 23 65% 39%
Issaquah 21 56% 38%
Redmond 29 60% 36%
Sammamish 26 57% 35%
King Co Average 
(Excl Seattle) 24 57% 33%

 
 

Contract design, including the frequency of recycling and yard and food waste (aka organics) 
collections, rate design (whether or not the costs of recycling and organics are 
included/embedded in the base garbage bill) and incentive pricing (cost of service versus 
incentive pricing), and other policies can influence garbage disposal and recycling and organics 
disposal rate.  While not an exhaustive list of the differences among the contracts, the charts 
below highlight a few characteristics of the contracts in place for Sammamish and its 
neighboring cities. 

Recycling
Organics 

(Spring - Fall)
Organics 
(Winter)

Bellevue W W W
Issaquah W W W
Redmond W W EOW
Sammamish W(R)/EOW(WM) W EOW
Every Other Week (EOW); Weekly (W); Republic (R); Waste Mgmt (WM)

Collection Frequency
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Recycling 
Embedded

Organics 
Embedded

Bellevue Y Y
Issaquah Y Y
Redmond Y Y
Sammamish Y N

Rate Design

 
   

The parameters of Sammamish’s next (first) solid waste collections contract may influence 
Sammamish’s garbage disposal and waste diversion statistics.  At the March 16 COW meeting, 
staff is seeking policy direction from Council on a number of contract elements, including: 

 

Bear-Resistant Carts:  Staff recommends that the new contract give residents the option of 
using bear-resistant carts.  Assuming Council agrees, staff needs direction from Council as to 
whether the cost of this service should be subsidized.  There are two variables that increase the 
cost of this service:  (1) the carts themselves are more expensive and (2) it will take the haulers a 
longer time to service bear-resistance carts because the haulers have to stop and physically 
unlock each bear-resistant cart.  On grounds that this is an issue of public safety, many 
jurisdictions that offer bear-resistant carts provide some level of subsidy for this service to 
reduce the cost to the customer, which can lead to wide differences in the cost.  For example, 
the additional monthly charge to customers in Issaquah for bear-carts is $1.50, while Bellevue 
charges customers $5.00 per month. 

 

Recycling:  Assuming there are no objections from Council, the RFB will require Sammamish’s 
next solid waste hauler to harmonize recycling pick-up frequency throughout the City.  The RFB 
will ask bidders to provide a base price that assumes weekly recycling service throughout the 
City.  It will also ask the bidders to provide an alternate pricing proposal that would assume 
every other week pick-up.  This approach will allow staff to bring the two options back to 
Council once the bids are received and for Council to make a decision on the frequency of 
recycling services with the actual pricing implications in hand.   

In addition, the RFB will also bidders to submit pricing options for expanded recycled materials 
collections.  Once the bids are received, Council will have the option to decide whether to 
expand the types of recycled materials collected based on the actual price implications.     

 

Yard and Food Waste (Organics):  Sammamish’s current solid waste contracts provide weekly 
organics pick-up from March – November and every other week (EOW) December – February.  
Furthermore, the service is optional (i.e. not included/embedded, as is the case for recycling, in 
the basic monthly fee).  Assuming there are no objections from Council, the RFB will ask bidders 
to assume a status quo service mix (i.e. weekly pick-up March – November; EOW pick-up 
December – February; and an optional service) as part of the base bid.  The RFB will also require 
bidders to submit pricing scenarios for year-round weekly pick-up; year-round EOW pick up; and 
embedded service as part of their bid packages.  This information will allow staff to bring 
options for the service configuration back to Council for a decision once the bids are received.   
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Rate Methodology:  Under the current Sammamish solid waste contracts, customers are 
charged on a “cost of service” basis, meaning the actual costs (or a close proximity) of the 
service are charged to the customers.  This rate methodology is also used by Bellevue.  Some 
jurisdictions use a form of incentive pricing whereby the costs at lower levels of service (i.e. 
smaller garbage carts) are artificially low for smaller carts and costs are disproportionately 
higher for larger carts.  This type of pricing methodology, which is used by Redmond for 
example, may influence behavior by encouraging customers to divert waste through recycling 
and disposal of organics in favor of using smaller garbage carts.  Alternatively, a jurisdiction can 
use a rate methodology that is a hybrid of the two approaches.  Issaquah uses a hybrid pricing 
structure.  Staff is seeking direction from Council on March 16 on its rate methodology 
preferences.   

 

Staff will explain in greater detail all of these concepts on March 16 and is available to respond 
to Council questions.  Once the policy direction is received, staff will incorporate the parameters 
in the bid documents.      

 

cc:   Community Survey: Solid Waste & Cable Services Satisfaction 
 Citizen Survey:  Solid Waste & Cable Services Performance – Crosstabulation Tables  
 Informal Survey Results 
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City of Sammamish 

Community Survey: 
Solid Waste & Cable Services Satisfaction 

February 2015 

INTRODUCTION 
This report summarizes the results of a survey of Sammamish residents, 
conducted on behalf of the City of Sammamish, to evaluate the performance of 
solid waste services and cable services provided in the city. The primary objective 
was to understand resident perspectives in advance of the contract renewal 
process for these services. 

The survey was conducted by telephone and online between January 24 and 
February 7, 2015. The sample was drawn at random from households in the city. 
Interviews were conducted with the male or female head of household. A total of 
458 heads of household were interviewed: 228 by telephone and 230 online.  

Survey respondents were asked about: 

 The "city garbage and recycling service," including questions about their level of 
satisfaction with the overall service, specific aspects of the collection service 
and their experience with customer service representatives. They were also 
asked about their willingness to pay higher fees for additional services. 

 Food and yard waste service, including their opinions about various options for 
expanded service, and their priorities for the new solid waste contract. 

 Cable service, including utilization and satisfaction with their cable provider. 

Demographic information was also collected so as to compare and contrast 
answers. The full questionnaire is included in the appendix of this report. 

The survey was designed and administered by Elway Research, Inc. The 
questionnaire was designed in collaboration with representatives of the city. 

The report includes Key Findings, followed by annotated graphs summarizing the 
response to each question. Crosstabulation tables are presented in the appendix. 

A companion survey of city businesses covering topics similar to the residential 
survey was conducted at the same time. A total of 20 businesses responded to 
the online survey; 16 businesses completed it. These results are summarized in 
the Key Findings section of this report; the complete results are in the Appendix. 
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METHODS 

SAMPLE: 458 heads of household in the City of Sammamish. 
The sample was drawn from the list of registered 
voter households, plus a supplemental sample on 
non-voter households in the city. 

FIELD DATES: January 24 - February 7, 2015 

TECHNIQUE: Mixed mode: Telephone and Online 

 228 residents were interviewed via telephone by live 
interviewers. Some 26% of these interviews (n=59) 
were completed on cell phones. 

 230 residents completed the same questionnaire 
online. 

MARGIN OF ERROR: 4.5% at the 95% confidence interval. That is, in 
theory, had all heads of household been interviewed, 
there is a 95% chance the results would be within 
4.5% of the results in this survey. 

DATA COLLECTION: TELEPHONE: calls were made between January 28 and 
February 3. All interviews were conducted by trained, 
professional interviewers under supervision. Up to six 
attempts were made to contact each number in the 
sample. The telephone interviews were conducted by 
McGuire Research Services in Las Vegas, Nevada. 

 ON-LINE: Households for which we had no telephone 
number were sent letters, signed by the mayor, 
asking them to log on to the survey website and 
complete the questionnaire. A reminder post card 
was mailed one week later. Some 2000 households 
were invited to participate. 

BUSINESS SURVEY A companion survey was conducted among 
businesses in Sammamish. Letters and two reminder 
cards – one week apart - were mailed to 135 
business, and 3 school districts, asking the owner or 
manager to log onto the questionnaire website and 
complete the survey. 20 businesses responded to 
the survey, 16 completed it. Data were collected 
from January 26 through February 13. 

It must be kept in mind that survey research cannot predict the future. Although great 
care and the most rigorous methods available were employed in the design, execution 
and analysis of this survey, these results can be interpreted only as representing the 
answers given by these respondents to these questions at the time they were 
interviewed. 
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RESPONDENT PROFILE 

In interpreting these findings, it is important to keep in mind the characteristics of 
the people actually interviewed. This table presents a profile of the 458 
respondents in the survey. 

NOTE: Here and throughout this report, percentages may not add to 100%, due 
to rounding. 

 

GENDER*: 48% 
52% 

Male 
Female 
*(phone survey only) 

AGE:   7% 
38% 
40% 
14% 
  2% 

18-35 
36-50 
51-64 
65+ 
No Answer 

HOUSEHOLD: 50% 
37% 
  4% 
  7% 
  2% 

Couple with children at home 
Couple with no children at home 
Single with children 
Single with no children at home 
No Answer 

INCOME: 10% 
12% 
21% 
38% 
19% 

$75,000 or less 
$75 to $99,000 
$100 to $149,000 
Over $150,000 
No Answer 
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KEY FINDINGS 
SOLID WASTE 

 Sammamish residents are largely satisfied with their garbage 
and recycling service. 
 Asked to rate 6 aspects of their service,  

74% or more rated each aspect as "good" or "satisfactory." And 
56% rated all 6 as "good" or "satisfactory. 

 Cost was the lowest-rated aspect, and even there 74% said it was "good" 
(15%) or "satisfactory" (59%). 

 There is some confusion about whether solid waste collection is 
a "city service": 
 4% said they did not know whether they subscribe to the "city garbage and 

recycling service"; 
 5% said they did not.  Nearly 4 in 10 respondents who said they do not 

subscribe to the "city garbage and recycling service" said that Republic, 
Waste Management or a "private company" picked up their garbage. 

 About half of residents (52%) were unwilling to pay a "slightly 
higher rate" to be able to recycle more types of material. 
 1 in 4 were willing and another 1 in 4 said they might be willing. 

 1 in 3 have had an animal get into their garbage at least once. 
 1 in 10 were willing to pay more for bear-resistant containers. 

 6 in 10 subscribe to yard debris & food waste collection program. 

 1 in 5 were likely to use weekly collection in winter, including 
 29% of current subscribers and 
   6% of non-subscribers. 

 In weighing a proposal to combine solid waste services (garbage, 
recycling and yard/food waste) into a single-billed service, 
residents found both pro and con arguments "very significant": 
 Lower cost to customers was rated as "very significant" to 56%, but 
 Forcing non-users to pay was "very significant" to 54%, while 
 Helping the environment was "very significant" to 52%. 
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 In the end, cost to customers was rated as the top priority in the 
new contract. 
 5 separate considerations were rated as "high priority" considerations in the 

new contract by a majority of respondents. However, 
 46% ranked cost as the single most important factor. 
 The second highest-ranked factor – reliability – was far behind at 21%, 

followed by environmental impact (16%), types of material to be recycled 
(14%) and customer service (3%). 

CABLE SERVICES 

 9 in 10 Sammamish households have cable service, 
 9 in 10 of those are Comcast customers,  
 More than 8 in 10 have bundled cable service. 
 Half of Comcast customers have television, internet and telephone service. 

 Large majority of Comcast customers are satisfied with their 
cable service, including: 
 75% who rated the number of channels as satisfactory or better; 
 71% for internet speed; 
 70% for the reliability of the service; 
 66% for customer service. 

 Only cost of the 5 aspects tested was rated as unsatisfactory by 
most respondents: 
 63% rated cost "unsatisfactory" (33%) or "Poor" (30%). 

 Most were also satisfied with Comcast customer service, 
including: 
 Reaching someone who could help them (57%); 
 Resolution of their issue {64%); 
 The courtesy of the customer service representative (79%). However 
 Most (58%) were dissatisfied with the amount of time them spent on hold. 
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BUSINESS RESPONDENTS 
NOTE: 20 Businesses responded to the survey, but not all answered every question. 
These results are based on the number answering each question. 

 17 of 19 businesses subscribe to garbage and recycling service: 
 11 subscribed through their landlord/lease; 
 6 were not sure how it works; 
 Of the remaining 2, one takes their garbage and recycling home and the 

other has an arrangement with a neighboring business to use their 
dumpster. 

 Most satisfied with the service: 
 All 12 of those responding to the question were satisfied with the "overall 

quality of the service" and the reliability of pickup after storms; 
 1 was dissatisfied with the thoroughness of the pickup; 
 1 was dissatisfied with customer service; 
 3 were dissatisfied with the cost. 

 6 of 11 responding "maybe" would pay more to be able to include 
more materials in recycling: 
 Only 1 said definitely "yes." 

 Cost and reliability should be the top priorities in the new contract: 
 9 of 16 responding rated "cost to customers" as the most important factor; 

14 had rated it separately as a "high" (6) or " top" priority. 
 3 said "impact on the environment" was the most important factor; 

11 had rated that as a "high" (9) or "top" (2) priority. 
 2 said "reliability of service was the most important factor; 

15 had rated reliability as a "high" (13) or "top" priority (2). 
 2 named "types of materials able to be recycled as most important; 

11 had rated that as a "high" (9) or "top" priority (2). 

 13 of 16 businesses responding subscribe to cable services: 
 3 subscribe to Comcast; 
 9 subscribe to another service. 

 Cable more used for Internet and telephone than for television: 
 3 respondents each had internet and telephone; 
 Only 1 had cable television. 

 All 3 of the Comcast business customers were satisfied with the 
internet speed, reliability and customer service. 
 2 of 3 were satisfied with the monthly cost. 
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FINDINGS 

Exhibit #1



 COMMUNITY SURVEY: CITY UTILITIES SATISFACTION 8 

FEB 2015 . 

9 in 10 Households Report Subscribing  
to City Garbage & Recycling Service 

Q1: Are you currently subscribed to the 
city garbage and recycling service? 

How do you dispose of your 
household garbage? 

What is the main reason you do not 
subscribe to the garbage service? 

 

Some confusion about "city service" 
 Asked why they did not subscribe to the city garbage and recycling service: 

 6 of the 23 non-subscribers (26%) said it was "not a city service"; 
 5 said they did not need it (22%); 
 4 said the cost was too high (17%); 
 2 said there is no pick up at their location (9%);  
 2 did not know about it; 
 3 gave other, miscellaneous reasons; and 
 1 did not know. 

 Asked how they disposed of their garbage, 11 of the 23 "non-subscribers" 
(48%) said their garbage was picked up by: 
 Waste Management (4 said that); 
 Republic (4); 
 A Private Company (1). 
 Two live in an apartment or condo and just take it to the dumpster. 

 Among the other non-subscribers: 
 9 take it to the dump themselves (39%); 
 3 recycle or compost it themselves (13%). 

91

5
4 YES

NO

DK
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Residents Satisfied with Garbage & Recycling 
Service 

 

Q2:  The following are some aspects of the garbage and recycling service. As I read each one, please tell me if 
you would rate that as Excellent, Good, Satisfactory, Unsatisfactory, or Poor. The first one is… 
* Overall reliability of service 
* Thoroughness; that is, picking up everything 
* Reliability of pick up after storms 
* The container used for your garbage 
* The quality of the customer service 
* The cost of the service 

 Substantial majorities were well-satisfied with all aspects of their garbage 
and recycling collection service.  
 At least 74% rated each aspect as "good" or "satisfactory." 

 52% rated all 6 aspects as "satisfactory" or "good," and 
52% rated 3 or more of the aspects as "good." 
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Most Unwilling to Pay More for More Recycling  

 

Q3  If you could put more types of material into your recycling, such as batteries and Styrofoam, would you be 
willing to pay a slightly higher rate? 

 Just 1 in 4 subscribers were willing to pay more in order to be able to 
recycle more types of material. 
 Another 1 in 4 might be willing, but 
 52% were unwilling to "pay a slightly higher rate" for that service. 

24

24
52

YES

MAYBE/DK

NO

Exhibit #1



 COMMUNITY SURVEY: CITY UTILITIES SATISFACTION 11 

FEB 2015 . 

1 in 3 Have Had Animals Get Into Their Garbage 

Q4: How often – if at all - have you had a 
problem with bears or other animals getting 
into your garbage or food waste containers?  

 Only 12% have had the problem 
more than "once or twice". 

 4% said it happened 
frequently. 

 8% said "once in a while" 
(occasionally). 

 

Few Willing to Pay for Bear-resistant Containers 
Q5 Would you be willing to pay roughly $2 

dollars per month for containers that were 
more bear-resistant? 

 10% would be willing to pay 
$2/mo. more for bear-resistant 
containers. 

 Another 10% said "maybe". 

 9 of 16 (56%) who had the 
problem "frequently" would pay 
more, as would: 

 16 of 35 (46%) of those who 
said "occasionally", but 

 85% of those who had the 
problem only "once in a 
while" or never were not 
willing to pay extra. 
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Nearly 6 in 10 Subscribe to Yard Debris & Food 
Waste Collection Program 

Q6 Are you currently subscribed to the yard 
debris and food waste collection program? 

 Most likely to subscribe are 
families with children at 
home earning more than 
$100,000 per year 
 63% of couples with children 

compared to 53% of couples 
with no children and 41% if 
singles. 

 61% of those with incomes 
over $100,000 vs. 34% of 
those under $75,000 

 

Most Unlikely to Use Weekly Collection in Winter 

Q7 Currently, collection of yard and food 
waste is reduced to every other week 
between December and February.  Would 
you use weekly yard and food waste 
service if it were provided December – 
February? 

 Current subscribers were more 
likely than non-subscribers to 
consider using the extended 
service: 
Among current subscribers: 
44% were "very likely" to use 

the proposed service (29%) 
or "maybe" would (15%). 

 

Among non-subscribers: 
75% were unlikely to use it, but 
17% might consider it, including  

6% who said they were "very likely" to use it. 
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Conflicting Arguments Seen as "Significant" for  
Combined, Mandatory Solid Waste Service 

 
Q8 As you know, yard and food waste collection is currently billed separately from garbage and recycling 

collection. There has been some discussion of combining garbage and, recycling with yard and food waste 
collection into a single service with a single bill. I am going to read some potential advantages and 
disadvantages of this proposal. As I read each one, tell me whether that argument is: 1) Very Significant; 
 2) Somewhat Significant; 3) Not Significant to your thinking about the proposal. The first one is: 
* The cost for individual customers would be lower 
* Households who don't use a service should not have to pay for it 
* Having everyone participate helps the environment because less material is sent to the landfill 
* The fact that these services would be mandatory, not voluntary 
* Having everyone participate reduces litter and illegal dumping 

 Both pro and con arguments were seen as "very significant" in the decision 
to combine solid waste services: 
 3 of 5 pro and con arguments tested were rated as "very significant" by a 

majority of subscribers, including 
"The cost for individual customers would be lower" (56%); 
"Households who don’t use the service should not have to pay for it" (54%); 
"Having everyone participate reduces litter and illegal dumping" (52%). 

 Overall, most subscribers rated most arguments as "very significant": 
 52% rated at least 3 of the 5 arguments "very significant" including 

24% who thought at least 4 of the 5 were "very significant".  
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Cost, Reliability Highest Priorities for  
New Solid Waste Contract 

 

Q9 The City of Sammamish will soon be accepting bids for a new contract for solid waste services. We would 
like to know how important the following factors are to you. As I list each one, tell me whether you think 
that should be a top priority in the new solid waste contract, a high priority, medium or a low priority in the 
new contract. The first one is… 
* Cost to the customers 
* Reliability of the service 
* The impact on the environment 
* Types of materials that can be recycled 
* Quality of customer service 

 All 5 considerations for the new solid waste collection contract tested in 
this survey were rated as "top" or "high" priority factors my substantial 
majorities. 
 Cost to customers was rated a "top priority" by 50% of customers. 
 Reliability of service was rated a "top priority" by 42%. 
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Cost is the Top Priority for New Contract 

 

Q10 Which of the things I have just listed would be the most important to you in the new contract for solid waste 
services? 

 When customers were asked to indicate which one of these factors would 
be the most important, cost was ranked #1 by a substantial margin. 
 The factors were ranked in the same order as their individual ratings, but 

cost was ranked #1 by twice as many customers as #2 reliability. 
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CABLE SERVICES 

9 in 10 Sammamish Households Have Cable Service 

Q11 These next questions are about cable 
service. Do you subscribe to a cable 
service for television, internet and or 
landline telephone at your home? 

 Of those currently without 
Cable, 56% (n=19) have 
discontinued cable service 
 50% did so because of price 
 27% because of service 

 

1 in 5 Have Switched Cable Companies 

Q12 Since you have lived in Sammamish, 
have you ever switched a cable service? 

Q121 Which cable company did you switch 
from? 
Why did you switch? 

 

 

 Equivalent Numbers Switched from Comcast, Other Companies: 
 45% switched From Comcast. 
 49% switched from another cable company. 

 Price was the top reason giving for changing providers: 

COMCAST [N=38] OTHER [N=42] 
47%  Price 12%  Price  
26%  Unreliable Service   7%  Internet Speed 
11%  No Choice   2%  No Choice 
11%  Went To Dish / Satellite   2%  Service Package 
  5%  Internet Speed   2%  Customer Service 
  5%  Customer Service 69%  Not Sure 
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Nearly 9 in 10 Cable Customers Have Comcast 
 Half chose Comcast because 

they had no choice 

What are some of the main reasons you chose 
Comcast? (n=356) 

51%  No Choice  
11%  Internet Speed  
10%  Cost/ Value  
  8%  Reliability / Service 
  7%  Bundled Services  
  5%  Programming 

 

Most Comcast Customers Have Bundled Service 

Q15 Which of the following cable services do you 
have? [n=356] 

 Only 16% of Comcast customers 
have just  1 service 

 48% of Comcast customers have 
all 3 services 

 Internet slightly more popular 
than television subscriptions 
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9 in 10 Have Experienced Loss of Cable Signal 

 

Q16 During the past two years, how many times have you lost your cable signal or cable internet for a period of 
15 minutes or more? [n=356 Comcast Customers] 

 89% of Comcast customers have lost cable or internet signal for 15+ 
minutes at least once in the past 2 years; 
 39% have lost signal 6+ times. 
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Most Satisfied with Comcast Customer Service 
Except for Time on Hold 

 

Q17 When you called the cable company's office, were you satisfied or unsatisfied with the following? 
[Is that: Very Unsatisfied, Unsatisfied, Satisfied, Very Satisfied]. 
* Reaching someone who could help you 
* The length of time you were on hold 
* The courtesy of the customer service representative 
* Resolution of the issue you called about 

 88% have called Comcast for information, service or to register a complaint. 

 A majority of customers were satisfied with their call to Customer Service, 
Including: 
 Reaching someone who could help them (57%); 
 Resolution of their issue {64%); 
 The courtesy of the customer service representative (79%). 

 Most (58%) were dissatisfied with the amount of time them spent on hold, 
including 
 25% who were "very unsatisfied." 
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Large Majorities Satisfied with Comcast Service; 
But Unhappy About Cost 

 

Q18 How would you rate your cable provider on the following factors. For each one I read tell me whether it is 
Excellent, Good, Satisfactory, Unsatisfactory, or Poor. The first one is… 
* Number of TV channels 
* Internet speed 
* Reliability of Service 
* Customer Service 
* Monthly cost 

 Sizeable majorities rated various aspects of Comcast's service as "good" or 
"satisfactory," including: 
 75% who rated the number of channels as satisfactory or better; 
 71% for internet speed; 
 70% for the reliability of the service; 
 66% for customer service. 

 Only cost of the 5 aspects tested was rated as unsatisfactory by most 
respondents: 
 63% rated cost "unsatisfactory" (33%) or "Poor" (30%). 

 Overall, 69% rated 3 or more of these aspect "satisfactory" or better. 
 10% rated none of them "satisfactory" or better. 
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DISCUSSION 
 

These results indicate that Sammamish residents are generally satisfied 
with both their solid waste and cable services. They would like the cost to 
be lower for each service, but relatively few of these respondents had 
complaints about the quality of these services. 

There is some confusion about whether or not garbage collection is a city 
service, but that was not widespread.  About 5% of respondents either did 
not know whether they were subscribed to the city garbage service or 
misunderstood the service, saying that their garbage was picked up by a 
private company, not the city. 

Satisfaction with the service can lead to resistance to change, especially 
those involving higher costs:  

 Only one in ten were willing to pay for bear-resistant containers for 
example – far fewer than the one in three who had had animals get into 
their garbage at least once. 

 Fewer than one in four were willing to pay a "slightly higher rate" to be 
able to recycle more types of material.  

 Just on in five were likely to use weekly organics collection in winter. 

The proposal to combine solid waste collection services could engender a 
robust community discussion. While this survey did not "call for the 
question," both pro and con arguments were considered to be "very 
significant" by sizable portions of residents. The primary debate will be 
between lower cost and helping the environment on one side versus 
mandatory enrollment on the other. Most survey respondents liked the 
lower cost and helping the environment, but not making the services 
mandatory or making non-users pay for the service. Cost appears to be the 
trump card, but there could be substantial resistance to mandatory 
services. 

Cost to customers is clearly the most important consideration for the new 
contract. Cost was named as the top contract consideration by nearly as 
many as the next three factors combined – service reliability, 
environmental impact and types of material able to be recycled. 
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A large majority of cable users said they were satisfied with their service. As 
with solid waste, they named cost as their chief concern with the service. 

Nine in 10 respondents have cable, 9 in 10 of those have Comcast, and 8 
in 10 have bundled services, including half with television, internet and 
television. Interestingly, internet subscriptions slightly outnumbered 
television subscriptions, but both were around 9 in 10 subscribers. 

Even though half of these respondents chose Comcast because they "had 
no choice," more than two-thirds of Comcast customers were generally 
satisfied with their service and with the customer service. None of the 
factors were rated as "good" by most respondents, but sizeable majorities 
rated four of the five service elements as "satisfactory" or better. Only cost 
was rated as unsatisfactory by a majority of Comcast customers. 

 

 
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SAMPLE: 458 Adult residents of Sammamish 

MARGIN OF SAMPLING 
ERROR: 

±4.5% at the 95% level of confidence 

DATA COLLECTION: 228 via telephone survey with live interviewers 
(26% via cell phone) 

230 via online survey 
FIELD DATES: Jan 24 – Feb 7, 2015 

 The questions are presented here as they were asked in the interview 
 The figures in bold type are percentages of respondents who gave each answer. 
 Percentages may not add to 100% due to rounding. 

 

1. Are you currently subscribed to the city garbage and recycling service?  
91 YES 
  5 NO  
  4 DK/NA 

1.1. IF NO: How do you dispose of your household garbage? [n=23] 
39% Take to dump   9% Live in Condo/Apt – take to dumpster 
17% Republic picks it up   4% Private Company 
17% Waste Management picks it up   4% Have Very Little 
13% Compost /Recycle 

1.2. What is the main reason you do not subscribe to the garbage service? 
[n=23]  
26% Not a city company 9% No pick up at my location 
22% Don’t need it 9% Did not know about it 
17% Cost 4% Recycle / Compost 

2. The following are some aspects of the garbage and recycling service. As I read 
each one, please tell me if you would rate that as Excellent, Good, Satisfactory, 
Unsatisfactory, or Poor The first one is… 

ROTATE POOR UNSATIS SATIS GOOD DK 

A. Overall reliability of service ........................ 1 ........ 4 ........ 33 ...... 62 ......... * 

B. Thoroughness; that is, picking up everything 2 ........ 7 ........ 37 ...... 54 ........ 1 

C. Reliability of pick up after storms ................ 2 ........ 7 ........ 37 ...... 52 ........ 3 

D. The container used for your garbage ........... 2 ........ 5 ........ 40 ...... 51 ........ 2 

E. The quality of the customer service ............. 2 ........ 5 ........ 39 ...... 47 ........ 7 

F. The cost of the service .............................. 9 ....... 15 ....... 59 ...... 15 ........ 2 
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3. If you could put more types of material into your recycling, such as batteries 
and styrofoam, would you be willing to pay a slightly higher rate? 
24 YES 
24 MAYBE / DEPENDS 
52 NO 

4. How often – if at all - have you had a problem with bears or other animals 
getting into your garbage or food waste containers? Would you say… 
67 Never  
21 Maybe once or twice  
  8 Once in a while 
  4 Frequently 
  1 DK/NA 

5. Would you be willing to pay roughly $2 dollars per month for containers that 
were more bear-resistant? 
10 YES 
  9 MAYBE / DEPENDS 
80 NO 
  1 DK/NA 

6. Are you currently subscribed to the yard debris and food waste collection 
program? 
57 YES 
40 NO  
  3 DK/NA 

YARD & FOOD WASTE 

7. Currently, collection of yard and food waste is reduced to every other week 
between December and February.  Would you use weekly yard and food waste 
service if it were provided December – February? [ASKED OF ALL] 
62 Not likely to use  
14 Maybe likely to use 
19 Very likely to use 
  3 [NOT SURE / DEPENDS] 
  1 DK/NA 
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8. As you know, yard and food waste collection is currently billed separately from 
garbage and recycling collection. There has been some discussion of combining 
garbage and recycling with yard and food waste collection into a single service 
with a single bill. I am going to read some potential advantages and 
disadvantages of this proposal As I read each one, tell me whether that 
argument is: 1) Very Significant; 2) Somewhat Significant; 3) Not Significant to 
your thinking about the proposal. The first one is: 

ROTATE NOT SOME VERY DK 

A. The cost for individual customers would be lower ......... 13 ...... 27 ....... 56 ....... 4 

B. Households who don't use a service should not have 
to pay for it ............................................................. 16 ...... 29 ....... 54 ....... 2 

C. Having everyone participate helps the environment 
because less material is sent to the landfill .................. 17 ...... 27 ....... 52 ....... 4 

D. The fact that these services would be mandatory,  
not voluntary .......................................................... 18 ...... 33 ....... 46 ....... 4 

E. Having everyone participate reduces litter and  
illegal dumping ........................................................ 24 ...... 33 ....... 40 ....... 3 

9. The City of Sammamish will soon be accepting bids for a new contract for solid 
waste services. We would like to know how important the following factors are 
to you. As I list each one, tell me whether you think that should be a top priority 
in the new solid waste contract, a high priority, medium or a low priority in the 
new contract. The first one is… 

ROTATE LOW MED HIGH TOP DK/NA 

A. Cost to the customers ...................................... 2 ........ 10 ...... 28 ....... 50 ........ * 

B. Reliability of the service .................................... 1 ......... 7 ....... 49 ....... 42 ....... 1 

C. The impact on the environment ......................... 9 ........ 21 ...... 40 ....... 30 ........ * 

D. Types of materials that can be recycled ............... 5 ........ 24 ...... 48 ....... 23 ........ * 

E. Quality of customer service ............................... 4 ........ 21 ...... 51 ....... 22 ....... 1 

10. Which of the things I have just listed would be the most important to you in the 
new contract for solid waste services? 
46 Cost to customers 
21 Reliability of service 
16 Environmental impact 
14 Types of materials able to be recycled 
  3 Quality of customer service 
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CABLE 
11. These next questions are about cable service. Do you subscribe to a cable 

service  for television, internet and or landline telephone at your home? 

90 YES  

12. HAVE CABLE [N=414]:  Since you have lived in Sammamish, have you ever switched 
a cable service?  

21% YES 

12.1. Which cable company did you switch from? [n=85] 
12.2. Why did you switch from? [ Q12.1 ]?  

COMCAST [n=38] OTHER [n=42] 
47%  Price 12%  Price  
26%  Unreliable service   7%  Internet speed 
11%  No choice   2%  No choice 
11%  Went to Dish / Satellite   2%  Service package 
  5%  Internet speed   2%  Customer Service 
  5%  Customer Service 69%  Not sure 

13. NO CABLE [n=41]:  Since you have lived in Sammamish, have you ever discontinued 
a cable service? 

56%  YES  

13.1. Which cable company did you discontinue? [n=23] 
13.2. Why did you discontinue [ Q13.1 ]?  

COMCAST [n=19] OTHER [n=3] 
47%  Price 2/3  Price  
26%  Unreliable Service  1/3  Unreliable Service 
11%  Dislike Company 

14. HAVE CABLE [N=414]:  Which cable company do you subscribe to currently? 
86 COMCAST 
13 OTHER  
  1 DK/NA 

14.1. What are some of the main reasons you chose [ Q14 ]?   

COMCAST [n=356]  
51%  No choice  
11%  Internet Speed  
10%  Cost/ Value  
  8%  Reliability / Service  
  7%  Bundled Services  
  5%  Programming  
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15. Which of the following cable services do you have? [n=356] 
90 Internet  
87 Television   
53 Landline Telephone 
  1 DK/NA  

16. During the past two years, how many times have you lost your cable signal or 
cable internet for a period of 15 minutes or more? [n=356] 

5% [zero]    21% [1-2 times]   30% [3-5 times]   21% [6-10 times]   17% [10+ times] 

17. Have you ever called your cable company for information, service or to register 
a complaint? [n=356] 

88  YES 

17.1. When you called the cable company's office, were you satisfied or 
unsatisfied with the following? [Is that: Very Unsatisfied, Unsatisfied, 
Satisfied, Very Satisfied]. 

[n=314] VERY DISSAT DISATIS SATIS VERY DK/NA 

A. Reaching someone who could help you .............. 18 ....... 24 ...... 49 ........ 8 ........ 1 

B. The length of time you were on hold .................. 25 ....... 33 ...... 35 ........ 5 ........ 2 

C. The courtesy of the customer service  
representative  ................................................ 9 ........ 11 ...... 63 ....... 16 ....... 2 

D. Resolution of the issue you called about ............. 17 ....... 18 ...... 52 ....... 12 ....... 2 

18. How would you rate your cable provider on the following factors. For each one I 
read tell me whether it is Excellent, Good, Satisfactory, Unsatisfactory, or Poor. 
The first one is… 

[n=356]  POOR UNSATIS SATIS GOOD NA 

A. Number of TV channels ..................................... 7 ......... 4 ....... 35 ....... 40 ..... 14 

B. Internet speed ................................................ 8 ........ 11 ...... 35 ....... 36 ..... 10 

C. Reliability of Service ........................................ 10 ....... 14 ...... 40 ....... 30 ....... 6 

D. Customer Service ........................................... 14 ....... 13 ...... 43 ....... 23 ....... 7 

E. Monthly cost .................................................. 30 ....... 33 ...... 27 ........ 4 ........ 6 
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19. I have just a few last questions for our statistical analysis. How old are you? 
  7 18-35 
38 36-50 
40 51-64 
14 65+ 
  2 NA 

20. Which of these best describes your household at this time: 
50 Couple with Children at Home 
37 Couple with No Children at Home 
  4 Single with Children at Home 
  7 Single with No Children at Home 
  2 [NA] 

21. Finally, I am going to list four broad categories. Just stop me when I get to the 
category that best describes your approximate household income - before taxes 
- for last year. 
10 Under $75,000  
12 $75 to 99,000 
21 $100 to 149,000 
38 Over $150,000 
19 [NO ANSWER] 
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January 23, 2015 

 

Dear Neighbor, 

The City of Sammamish is conducting a survey to learn more about residents’ opinions about city 

services.  Your household was selected at random to participate in the survey.  For this study to be 

representative, it is important that we hear from your household. 

The survey is available online.  To take the survey, please type this address into your internet browser: 

http://sgiz.mobi/s3/samm 

We are trying to get a scientifically representative sample, so we ask that the survey be completed by 

the male or female head of your household with the most recent birthday.   

The survey is being conducted by Elway Research, Inc., a highly respected independent research firm.  

Elway will collect and tally the results and publish a summary analysis.  You answers are anonymous 

and confidential, and no one in city government will see your individual responses.  Results will be 

published in a few weeks.   

We hope you will let us know what you think.  Your input will be valuable as we look to improve city 

services.  We know you are very busy, so we appreciation you taking the time to help shape the future 

of these services in the City of Sammamish.  If you have any questions, please contact our 

Administrative Services Director, Beth Goldberg, at 452‐295‐0510 or bgoldberg@sammamish.us. 

Sincerely, 

 

Tom Vance, Mayor 

 

801 228th Avenue SE, Sammamish, Washington 98075-9509 
Phone: 425-295-0500 ● Fax: 425-295-0600 ● www.sammamish.us 
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Dear Sammamish Resident:  
Last week we sent you an invitation to take part  
in a Survey for the City of Sammamish. 
If you have already completed the survey, Thank You!  
If you have not already done so, please log on to the website below and take 
the survey today. Your household was specifically selected to make this survey 
representative of Sammamish residents. 

Your opinions and ideas will help Sammamish City Government improve 
service. Your responses will be anonymous and confidential. 

Thank you for your cooperation in this important study. 

Elway Research, Inc. 
Questions: �Beth Goldberg at City Hall  (425) 295-0510 or bgoldberg@sammamish.us. 

REVERSE SIDE: 

CITY OF SAMMAMISH 
801 – 228th SE 
SAMMAMISH  WA  98075 

TAKE THE SURVEY ON LINE BY FRIDAY, FEB. 7  
Log on at:    http://sgiz.mobi/s3/samm 
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SAMPLE: 20 Business Owners/Managers in Sammamish 
16 completed the survey 

DATA COLLECTION: On line. 
Letters and two reminder cards were mailed to 135 
business in the City of Sammamish, plus 3 school districts, 
asking the owner or manager to log onto the questionnaire 
website and complete the survey 

FIELD DATES: Jan 26 – Feb 13, 2015 

 The questions are presented here as they were asked in the interview 
 The figures in bold type are the number of respondents who gave each answer. 

1. Are your business or organization currently subscribed to the city garbage and 
recycling service. Either directly or through you lease?  

  0 YES, DIRECTLY 
11 YES, THROUGH LEASE 
  6 YES, BUT NOT SURE HOW 
  2 NOT SUBSCRIBED 

1.1. IF NO: How do you dispose of your garbage? 
1 Through arrangement with (QFC) 
1 Take it home 

1.2. What is the main reason you do not subscribe to the garbage service? 
2 not enough volume 

2. The following are some aspects of the garbage and recycling service. For each 
one, indicate whether you would rate that as Good, Satisfactory, Unsatisfactory, 
or Poor.  

ROTATE POOR UNSATIS SATIS GOOD 

A. Overall reliability of service ................................ 0 ......... 0 ........ 8 ......... 4 

B. Reliability of pick up after storms ........................ 0 ......... 0 ....... 10 ........ 2 

C. Thoroughness – that is, picking up everything ...... 0 ......... 1 ........ 8 ......... 3 

D. The container used for your garbage ................... 0 ........  1 ........ 7 ......... 4 

E. The cost of the service ...................................... 1 ......... 2 ........ 8 ......... 1 

F. The quality of the customer service ..................... 0 ......... 1 ....... 10 ........ 1 

3. If you could put more types of material into your recycling, such as batteries 
and Styrofoam, would you be willing to pay a slightly higher rate? 

1 YES 
6 MAYBE / DEPENDS 
4 NO 
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4. The City of Sammamish will soon be accepting bids for a new contract for solid 
waste services. We would like to know how important the following factors are 
to you. For each factor below, indicate whether you think that should be a Top 
priority in the new solid waste contract, a High priority, Medium or a Low 
priority.  

ROTATE LOW MED HIGH TOP  

A. Cost to the customers ...................................... 0 ......... 2 ........ 6 ......... 8 

B. Reliability of the service .................................... 0 ......... 1 ....... 13 ........ 2 

C. Quality of customer service ............................... 1 ......... 5 ........ 7 ......... 3 

D. Types of materials that can be recycled ............... 1 ......... 4 ........ 9 ......... 2 

E. The impact on the environment ......................... 1 ......... 4 ........ 9 ......... 2 

5. Which of these things would be the most important to you in the new contract 
for solid waste services: 

9 Cost to customers 
2 Reliability of service 
0 Quality of customer service 
2 Types of materials able to be recycled 
3 Environmental impact 

CABLE SERVICES 
6. These next questions are about cable service. Do you subscribe to a cable 

service for television, internet and or landline telephone at your business? 

13  YES 
  3  NO  

7. Has this business ever switched cable providers? 

4 YES 
6 NO 
3 NOT SURE 

7.1. IF YES: Which company did you switch from? 
0  COMCAST 
3  OTHER 
1  DON'T RECALL 

7.2. Why did you switch cable companies?  
1  Better programming 
3  Price 
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8. Have you ever discontinued a cable service at this location" 

0 YES 
3 NO 
0 NOT SURE 

8.1. IF YES: Which company did you discontinue? 

8.2. Why did you discontinue that cable service?  

9. Which cable company do you subscribe to currently? 

3  COMCAST 
9  OTHER 
1  DK/NA 

9.1. What are some of the main reasons you chose that company?  
5  price 
5  no choice/ availability 
1  reliability 
1  Unwilling to work with Comcast 

10. Which of the following cable services do you have? 

1  Television  
3  Internet  
3  Landline Telephone 
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ASKED ONLY OF COMCAST CUSTOMERS: 

11. During the past two years, how many times have you lost your cable signal or 
cable internet for a period of 15 minutes or more? 

3 said 2 times 

12. Have you ever called the cable company for information, service or to register a 
complaint? 

2  YES 
1  NO 

13. When you called the cable company's office, were you satisfied or Dissatisfied 
with the following?  

DO NOT ROTATE VERY DISSAT SATIS VERY 

A. Reaching someone who could help you ............... 0 ......... 0 ........ 2 ......... 0 

B. The length of time you were on hold ................... 0 ......... 2 ........ 0 ......... 0 

C. The courtesy of the customer service  
representative  ................................................ 0 ......... 0 ........ 2 ......... 0 

D. Resolution of the issue you called about .............. 0 ......... 0 ........ 2 ......... 0 

14. How would you rate your cable provider on the following factors.  
ROTATE POOR ....... UNSATIS ....... SATIS .......... GOOD ......NOT APPLY 

A. Monthly cost .......................................... 0 ...... 1 ...... 2 ...... 0 ...... 0 

B. Internet speed ....................................... 0 ...... 0 ...... 2 ...... 1 ...... 0 

C. Number of TV channels ............................ 0 ...... 0 ...... 0 ...... 1 ...... 2 

D. Reliability of Service ................................ 0 ...... 0 ...... 1 ...... 2 ...... 0 

E. Customer Service ................................... 0 ...... 0 ...... 3 ...... 0 ...... 0 

Thank you for taking the time to complete this survey, 
Your answers will be very helpful. 
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January 28, 2015 

 

Dear Business Operator, 

The City of Sammamish is conducting a survey to learn about residents’ and business' opinions about 

city services. Your business was selected to participate in the survey. For this study to be representative 

of the Sammamish business community, it is vital that we hear from you. 

The survey is available online. To take the survey, please type this address into your internet browser: 

http://sgiz.mobi/s3/samm2 

Owner or manager of this business should complete the survey. Your answers are anonymous and 

confidential, and no one in city government will see your individual responses. It will take less than 10 

minutes to complete. 

The survey is being conducted by Elway Research, Inc., a highly respected independent research firm. 

Elway will collect and tally the results and publish a summary analysis. Results will be published in a few 

weeks.   

We hope you will let us know what you think. Your input will be valuable as we look to improve city 

services. We know you are very busy, so we appreciate you taking the time to help shape the future of 

these services in the City of Sammamish. If you have any questions, please contact our Administrative 

Services Director, Beth Goldberg, at 425‐295‐0510 or bgoldberg@sammamish.us. 

Sincerely, 

 

Tom Vance, Mayor 

 

801 228th Avenue SE, Sammamish, Washington 98075-9509 
Phone: 425-295-0500 ● Fax: 425-295-0600 ● www.sammamish.us 

Exhibit #1



REM

Dear
L
in
T
w
se
If
T
If
a
co

T

El
Q

 

REM

Dea
T

T
ca
se

If

If
ta
E

T

T

Q

 

MINDER CA

r Sammami
Last week w
n a survey f
The City is o
would like th
elected to m
f you tried t

The technica
f you have
nd take th
onfidential

Thank you f

lway Research,
uestions: �Beth G

MINDER CA

ar Samma
he City of S

he City is op
able service
elected to m

f you have a

f you have n
ake the surv

Elway Resea

hank you fo

Tom Vance, M

uestions: �Beth G

RD 1 

ish Busines
we sent you 
for the City
opening its 
he busines
make this s
to take the 
al problem 
 not alread

he survey t
. 

for your coo

, Inc. 
Goldberg at City

RD 2 

amish Bu
ammamish 

pening its c
es and woul

make this su

already tak

not already
vey today. 
rch, so your

or your coop

Mayor 

Goldberg, Admin

ss Operato
 an invitati
y of Samma
 contracts f
s commun

survey repr
 survey and
 has been c
dy done so
today. You

operation in

y Hall  (425) 295

usiness O
needs to he

contracts for
ld like the b
rvey repres

ken the surv

y done so, p
 The survey 
r responses 

peration in th

nistrative Service

 

or:  
ion to take 
amish. 
for solid wa
ity's input.

resentative 
d were unsu
corrected.  
o, please lo
r responses

n this impo

-0510 or bgoldb

Operator
ear from you

r solid waste
business com
sentative of 

vey, Thank

please log o
 is being ad
 will be ano

his importan

es Director (425

TAKE THE
Log on at

PLEASE T
Log on at

 part 

aste and ca
 You were s
of Sammam
uccessful, 

og on to th
s will be an

ortant resea

berg@sammamis

r:  
u. 

e and 
mmunity's in
 businesses 

k You! 

on to the we
dministered 
onymous and

nt research

5)295-0510 or bg

E SURVEY ON L
t:    http://sgiz.m

TAKE THE SURV
t:    http://sgiz.m

able service
specifically
mish busin
please try a

he website 
nonymous a

arch. 

sh.us. 

nput. You we
 in our city. 

ebsite below
 independe
d confidenti

. 

goldberg@samm

LINE  
mobi/s3/samm

VEY by FRIDAY
mobi/s3/samm

es and 
y 
nesses. 
again. 

 below 
and 

ere 
 

w and 
ently by 
ial. 

mamish.us. 

2 

Y, FEB. 13 
2 

Exhibit #1





 

City of Sammamish 

Citizen Survey:  
Solid Waste & Cable Services Performance 

February 2015 

 

 

 

CROSSTABULATION TABLES 

Exhibit #2



City of Sammamish Utilties Satisfation Survey RESIDENTIAL 
 

1 of 6  
 

 
SAMPLE: 458 Adult residents of Sammamish 

MARGIN OF SAMPLING 
ERROR: 

±4.5% at the 95% level of confidence 

DATA COLLECTION: 228 via telephone survey with live interviewers 
(26% via cell phone) 

230 via online survey 
FIELD DATES: Jan 24 – Feb 7, 2015 

 The questions are presented here as they were asked in the interview 
 The figures in bold type are percentages of respondents who gave each answer. 
 Percentages may not add to 100% due to rounding. 

 

1. Are you currently subscribed to the city garbage and recycling service?  
91 YES 
  5 NO  
  4 DK/NA 

1.1. IF NO: How do you dispose of your household garbage? [n=23] 
39% Take to dump   9% Live in Condo/Apt – take to dumpster 
17% Republic picks it up   4% Private Company 
17% Waste Management picks it up   4% Have Very Little 
13% Compost /Recycle 

1.2. What is the main reason you do not subscribe to the garbage service? 
[n=23]  
26% Not a city company 9% No pick up at my location 
22% Don’t need it 9% Did not know about it 
17% Cost 4% Recycle / Compost 

2. The following are some aspects of the garbage and recycling service. As I read 
each one, please tell me if you would rate that as Excellent, Good, Satisfactory, 
Unsatisfactory, or Poor The first one is… 
ROTATE POOR UNSATIS SATIS GOOD DK 

A. Overall reliability of service ........................ 1 ........ 4 ........ 33 ...... 62 ......... * 

B. Thoroughness; that is, picking up everything 2 ........ 7 ........ 37 ...... 54 ........ 1 

C. Reliability of pick up after storms ................ 2 ........ 7 ........ 37 ...... 52 ........ 3 

D. The container used for your garbage ........... 2 ........ 5 ........ 40 ...... 51 ........ 2 

E. The quality of the customer service ............. 2 ........ 5 ........ 39 ...... 47 ........ 7 

F. The cost of the service ............................... 9 ....... 15 ....... 59 ...... 15 ........ 2 
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3. If you could put more types of material into your recycling, such as batteries 
and styrofoam, would you be willing to pay a slightly higher rate? 
24 YES 
24 MAYBE / DEPENDS 
52 NO 

4. How often – if at all - have you had a problem with bears or other animals 
getting into your garbage or food waste containers? Would you say… 
67 Never  
21 Maybe once or twice  
  8 Once in a while 
  4 Frequently 
  1 DK/NA 

5. Would you be willing to pay roughly $2 dollars per month for containers that 
were more bear-resistant? 
10 YES 
  9 MAYBE / DEPENDS 
80 NO 
  1 DK/NA 

6. Are you currently subscribed to the yard debris and food waste collection 
program? 
57 YES 
40 NO  
  3 DK/NA 

YARD & FOOD WASTE 

7. Currently, collection of yard and food waste is reduced to every other week 
between December and February.  Would you use weekly yard and food waste 
service if it were provided December – February? [ASKED OF ALL] 
62 Not likely to use  
14 Maybe likely to use 
19 Very likely to use 
  3 [NOT SURE / DEPENDS] 
  1 DK/NA 
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8. As you know, yard and food waste collection is currently billed separately from 
garbage and recycling collection. There has been some discussion of combining 
garbage and recycling with yard and food waste collection into a single service 
with a single bill. I am going to read some potential advantages and 
disadvantages of this proposal As I read each one, tell me whether that 
argument is: 1) Very Significant; 2) Somewhat Significant; 3) Not Significant to 
your thinking about the proposal. The first one is: 
ROTATE NOT SOME VERY DK 

A. The cost for individual customers would be lower .......... 13 ...... 27 ....... 56 ....... 4 

B. Households who don't use a service should not have 
to pay for it .............................................................. 16 ...... 29 ....... 54 ....... 2 

C. Having everyone participate helps the environment 
because less material is sent to the landfill ................... 17 ...... 27 ....... 52 ....... 4 

D. The fact that these services would be mandatory,  
not voluntary ............................................................ 18 ...... 33 ....... 46 ....... 4 

E. Having everyone participate reduces litter and  
illegal dumping ......................................................... 24 ...... 33 ....... 40 ....... 3 

9. The City of Sammamish will soon be accepting bids for a new contract for solid 
waste services. We would like to know how important the following factors are 
to you. As I list each one, tell me whether you think that should be a top priority 
in the new solid waste contract, a high priority, medium or a low priority in the 
new contract. The first one is… 
ROTATE LOW MED HIGH TOP DK/NA 

A. Cost to the customers ........................................ 2 ........ 10 ...... 28 ....... 50 ........ * 

B. Reliability of the service ..................................... 1 ......... 7 ....... 49 ....... 42 ....... 1 

C. The impact on the environment .......................... 9 ........ 21 ...... 40 ....... 30 ........ * 

D. Types of materials that can be recycled ............... 5 ........ 24 ...... 48 ....... 23 ........ * 

E. Quality of customer service ................................ 4 ........ 21 ...... 51 ....... 22 ....... 1 

10. Which of the things I have just listed would be the most important to you in the 
new contract for solid waste services? 
46 Cost to customers 
21 Reliability of service 
16 Environmental impact 
14 Types of materials able to be recycled 
  3 Quality of customer service 
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CABLE 
11. These next questions are about cable service. Do you subscribe to a cable 

service  for television, internet and or landline telephone at your home? 
90 YES  

12. HAVE CABLE [N=414]:  Since you have lived in Sammamish, have you ever switched 
a cable service?  
21% YES 

12.1. Which cable company did you switch from? [n=85] 
12.2. Why did you switch from? [ Q12.1 ]?  

COMCAST [n=38] OTHER [n=42] 
47%  Price 12%  Price  
26%  Unreliable service   7%  Internet speed 
11%  No choice   2%  No choice 
11%  Went to Dish / Satellite   2%  Service package 
  5%  Internet speed   2%  Customer Service 
  5%  Customer Service 69%  Not sure 

13. NO CABLE [n=41]:  Since you have lived in Sammamish, have you ever discontinued 
a cable service? 
56%  YES  

13.1. Which cable company did you discontinue? [n=23] 
13.2. Why did you discontinue [ Q13.1 ]?  

COMCAST [n=19] OTHER [n=3] 
47%  Price 2/3  Price  
26%  Unreliable Service  1/3  Unreliable Service 
11%  Dislike Company 

14. HAVE CABLE [N=414]:  Which cable company do you subscribe to currently? 
86 COMCAST 
13 OTHER  
  1 DK/NA 

14.1. What are some of the main reasons you chose [ Q14 ]?   

COMCAST [n=356]  
51%  No choice  
11%  Internet Speed  
10%  Cost/ Value  
  8%  Reliability / Service  
  7%  Bundled Services  
  5%  Programming  
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15. Which of the following cable services do you have? [n=356] 
90 Internet  
87 Television   
53 Landline Telephone 
  1 DK/NA  

16. During the past two years, how many times have you lost your cable signal or 
cable internet for a period of 15 minutes or more? [n=356] 

5% [zero]    21% [1-2 times]   30% [3-5 times]   21% [6-10 times]   17% [10+ times] 

17. Have you ever called your cable company for information, service or to register 
a complaint? [n=356] 

88  YES 

17.1. When you called the cable company's office, were you satisfied or 
unsatisfied with the following? [Is that: Very Unsatisfied, Unsatisfied, 
Satisfied, Very Satisfied]. 

[n=314] VERY DISSAT DISATIS SATIS VERY DK/NA 

A. Reaching someone who could help you ............... 18 ....... 24 ...... 49 ........ 8 ........ 1 

B. The length of time you were on hold .................. 25 ....... 33 ...... 35 ........ 5 ........ 2 

C. The courtesy of the customer service  
representative  ................................................. 9 ........ 11 ...... 63 ....... 16 ....... 2 

D. Resolution of the issue you called about .............. 17 ....... 18 ...... 52 ....... 12 ....... 2 

18. How would you rate your cable provider on the following factors. For each one I 
read tell me whether it is Excellent, Good, Satisfactory, Unsatisfactory, or Poor. 
The first one is… 
[n=356]  POOR UNSATIS SATIS GOOD NA 

A. Number of TV channels ...................................... 7 ......... 4 ....... 35 ....... 40 ..... 14 

B. Internet speed .................................................. 8 ........ 11 ...... 35 ....... 36 ..... 10 

C. Reliability of Service ......................................... 10 ....... 14 ...... 40 ....... 30 ....... 6 

D. Customer Service ............................................. 14 ....... 13 ...... 43 ....... 23 ....... 7 

E. Monthly cost .................................................... 30 ....... 33 ...... 27 ........ 4 ........ 6 
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19. I have just a few last questions for our statistical analysis. How old are you? 
  7 18-35 
38 36-50 
40 51-64 
14 65+ 
  2 NA 

20. Which of these best describes your household at this time: 
50 Couple with Children at Home 
37 Couple with No Children at Home 
  4 Single with Children at Home 
  7 Single with No Children at Home 
  2 [NA] 

21. Finally, I am going to list four broad categories. Just stop me when I get to the 
category that best describes your approximate household income - before taxes 
- for last year. 
10 Under $75,000  
12 $75 to 99,000 
21 $100 to 149,000 
38 Over $150,000 
19 [NO ANSWER] 
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FEB 2015 

BANNER TABLES 
READING THE CROSSTABULATION TABLES 

The crosstabulations found in this report are presented in a "banner table" format.  Categories of respondents 
(e.g. "35-54 years old," or "Female") are listed across the top of each page (the "banner").  The questions 
asked in the survey are listed down the left margin.  The figures in the cells are percentages based on the 
number of respondents in the category at the head of each  
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q1. Are you currently subscribed to the city garbage and recycling service? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Yes                         418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                           91.3  93.5  91.4  92.3  85.5 100.0     93.9     87.7     88.2     90.6 100.0    87.2     94.6      89.5     93.1  93.7 
                                                          CDE        H                              GHj                                           
 
No                           23     -     8     8     7     -        6       13        2        2     -       3        3         6        6     3 
                            5.0         4.6   4.4  11.3            2.6      7.6     11.8      6.3           6.4      5.4       6.3      3.5   4.8 
                                                                              G                                                                   
 
DK/NA                        17     2     7     6     2     -        8        8        -        1     -       3        -         4        6     1 
                            3.7   6.5   4.0   3.3   3.2            3.5      4.7               3.1           6.4                4.2      3.5   1.6 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q1.1. How do you dispose of your household garbage? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Non-subscribers        23     -     8     8     7     -        6       13        2        2     -       3        3         6        6     3 
                          100.0       100.0 100.0 100.0          100.0    100.0    100.0    100.0         100.0    100.0     100.0    100.0 100.0 
 
Take to city dump             9     -     2     3     4     -        2        5        1        1     -       2        1         3        2     - 
                           39.1        25.0  37.5  57.1           33.3     38.5     50.0     50.0          66.7     33.3      50.0     33.3       
 
Republic picks it up          4     -     1     2     1     -        1        3        -        -     -       -        -         -        2     1 
                           17.4        12.5  25.0  14.3           16.7     23.1                                                        33.3  33.3 
 
Waste Management              4     -     3     1     -     -        2        2        -        -     -       -        1         1        1     1 
                           17.4        37.5  12.5                 33.3     15.4                                     33.3      16.7     16.7  33.3 
 
Condo/Apt                     2     -     1     1     -     -        -        1        1        -     -       -        -         1        1     - 
                            8.7        12.5  12.5                           7.7     50.0                                      16.7     16.7       
 
Compost it                    2     -     -     -     2     -        1        1        -        -     -       -        -         2        -     - 
                            8.7                    28.6           16.7      7.7                                               33.3                
 
Have very little              1     -     -     1     -     -        -        -        -        1     -       -        -         -        -     1 
                            4.3              12.5                                            50.0                                            33.3 
 
Recycle it                    1     -     -     -     1     -        -        1        -        -     -       1        -         -        -     - 
                            4.3                    14.3                     7.7                            33.3                                   
 
Private company               1     -     1     -     -     -        -        1        -        -     -       -        1         -        -     - 
                            4.3        12.5                                 7.7                                     33.3                          
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q1.2. What is the main reason you do not subscribe to the garbage service? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Non-subscribers        23     -     8     8     7     -        6       13        2        2     -       3        3         6        6     3 
                          100.0       100.0 100.0 100.0          100.0    100.0    100.0    100.0         100.0    100.0     100.0    100.0 100.0 
 
Not city company              6     -     4     1     1     -        3        3        -        -     -       -        2         -        2     1 
                           26.1        50.0  12.5  14.3           50.0     23.1                                     66.7               33.3  33.3 
                                          d                                                                                                       
 
Not needed                    5     -     -     2     3     -        -        3        -        2     -       -        1         2        1     1 
                           21.7              25.0  42.9                    23.1             100.0                   33.3      33.3     16.7  33.3 
                                                                                                H                                                 
 
Cost                          4     -     1     1     2     -        2        2        -        -     -       1        -         2        -     - 
                           17.4        12.5  12.5  28.6           33.3     15.4                            33.3               33.3                
 
No pickup at my location      2     -     1     1     -     -        -        1        1        -     -       1        -         -        -     1 
                            8.7        12.5  12.5                           7.7     50.0                   33.3                              33.3 
 
No knowledge of it            2     -     1     1     -     -        -        1        1        -     -       -        -         -        2     - 
                            8.7        12.5  12.5                           7.7     50.0                                               33.3       
 
Recycle it                    1     -     -     -     1     -        -        1        -        -     -       1        -         -        -     - 
                            4.3                    14.3                     7.7                            33.3                                   
 
Other mention                 2     -     1     1     -     -        1        1        -        -     -       -        -         1        1     - 
                            8.7        12.5  12.5                 16.7      7.7                                               16.7     16.7       
 
DK/NA/Unsure                  1     -     -     1     -     -        -        1        -        -     -       -        -         1        -     - 
                            4.3              12.5                           7.7                                               16.7                
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q2A. Overall reliability of service 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               399    25   151   162    53     5      208      143       13       29     3      40       50        83      153    56 
=============              95.5  86.2  95.0  96.4 100.0 100.0     96.3     95.3     86.7    100.0 100.0    97.6     94.3      97.6     95.0  94.9 
                                                    BCD   BCD                                  GH    GH                                           
 
 Good                       260    15    91   106    42     4      129       98        8       21     2      25       33        50      102    37 
                           62.2  51.7  57.2  63.1  79.2  80.0     59.7     65.3     53.3     72.4  66.7    61.0     62.3      58.8     63.4  62.7 
                                                    BCD                                                                                           
 
 Satisfactory               139    10    60    56    11     1       79       45        5        8     1      15       17        33       51    19 
                           33.3  34.5  37.7  33.3  20.8  20.0     36.6     30.0     33.3     27.6  33.3    36.6     32.1      38.8     31.7  32.2 
                                          E     e                                                                                                 
 
Bottom Two (Net)             18     4     8     5     -     -        8        6        2        -     -       1        3         2        7     3 
================            4.3  13.8   5.0   3.0                  3.7      4.0     13.3                    2.4      5.7       2.4      4.3   5.1 
                                    d                                                                                                             
 
 Unsatisfactory              15     3     7     4     -     -        7        4        2        -     -       1        2         2        6     2 
                            3.6  10.3   4.4   2.4                  3.2      2.7     13.3                    2.4      3.8       2.4      3.7   3.4 
 
 Poor                         3     1     1     1     -     -        1        2        -        -     -       -        1         -        1     1 
                            0.7   3.4   0.6   0.6                  0.5      1.3                                      1.9                0.6   1.7 
 
DK/NA                         1     -     -     1     -     -        -        1        -        -     -       -        -         -        1     - 
                            0.2               0.6                           0.7                                                         0.6       
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q2B. Reliability of pick up after storms 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               370    26   138   151    47     5      186      139       12       27     3      38       45        72      147    52 
=============              88.5  89.7  86.8  89.9  88.7 100.0     86.1     92.7     80.0     93.1 100.0    92.7     84.9      84.7     91.3  88.1 
                                                         bCDE                 G                     GHi                                           
 
 Good                       217    17    75    88    32     4      105       88        5       17     1      24       27        36       86    33 
                           51.9  58.6  47.2  52.4  60.4  80.0     48.6     58.7     33.3     58.6  33.3    58.5     50.9      42.4     53.4  55.9 
                                                      c     c                gI                 i             n                           n       
 
 Satisfactory               153     9    63    63    15     1       81       51        7       10     2      14       18        36       61    19 
                           36.6  31.0  39.6  37.5  28.3  20.0     37.5     34.0     46.7     34.5  66.7    34.1     34.0      42.4     37.9  32.2 
 
Bottom Two (Net)             37     3    16    14     3     -       25        8        3        -     -       1        5        10       13     6 
================            8.9  10.3  10.1   8.3   5.7           11.6      5.3     20.0                    2.4      9.4      11.8      8.1  10.2 
                                                                     H                                                           L        l     l 
 
 Unsatisfactory              27     1    11    12     3     -       18        6        3        -     -       1        3         9       10     3 
                            6.5   3.4   6.9   7.1   5.7            8.3      4.0     20.0                    2.4      5.7      10.6      6.2   5.1 
                                                                     h                                                           L                
 
 Poor                        10     2     5     2     -     -        7        2        -        -     -       -        2         1        3     3 
                            2.4   6.9   3.1   1.2                  3.2      1.3                                      3.8       1.2      1.9   5.1 
 
DK/NA                        11     -     5     3     3     -        5        3        -        2     -       2        3         3        1     1 
                            2.6         3.1   1.8   5.7            2.3      2.0               6.9           4.9      5.7       3.5      0.6   1.7 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q2C. Thoroughness; that is, picking up everything 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               380    24   142   154    52     5      197      142       11       27     1      37       46        77      148    56 
=============              90.9  82.8  89.3  91.7  98.1 100.0     91.2     94.7     73.3     93.1  33.3    90.2     86.8      90.6     91.9  94.9 
                                                    BCD   BCD        K       iK                 K                                                 
 
 Good                       227    14    80    92    38     2      116       81        8       21     -      27       29        42       81    37 
                           54.3  48.3  50.3  54.8  71.7  40.0     53.7     54.0     53.3     72.4          65.9     54.7      49.4     50.3  62.7 
                                                    BCD                                        GH            no                                 o 
 
 Satisfactory               153    10    62    62    14     3       81       61        3        6     1      10       17        35       67    19 
                           36.6  34.5  39.0  36.9  26.4  60.0     37.5     40.7     20.0     20.7  33.3    24.4     32.1      41.2     41.6  32.2 
                                          e                          J       iJ                                                  l        L       
 
Bottom Two (Net)             36     5    16    13     1     -       18        7        4        2     2       4        7         7       12     3 
================            8.6  17.2  10.1   7.7   1.9            8.3      4.7     26.7      6.9  66.7     9.8     13.2       8.2      7.5   5.1 
                                    E     E     E                                      h            GHJ                                           
 
 Unsatisfactory              27     4    11    11     -     -       16        3        3        2     1       2        6         6        9     2 
                            6.5  13.8   6.9   6.5                  7.4      2.0     20.0      6.9  33.3     4.9     11.3       7.1      5.6   3.4 
                                                                     H                 h                                                          
 
 Poor                         9     1     5     2     1     -        2        4        1        -     1       2        1         1        3     1 
                            2.2   3.4   3.1   1.2   1.9            0.9      2.7      6.7           33.3     4.9      1.9       1.2      1.9   1.7 
 
DK/NA                         2     -     1     1     -     -        1        1        -        -     -       -        -         1        1     - 
                            0.5         0.6   0.6                  0.5      0.7                                                1.2      0.6       
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q2D. The container used for your garbage 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               379    24   139   157    50     5      195      136       13       28     3      39       48        74      146    54 
=============              90.7  82.8  87.4  93.5  94.3 100.0     90.3     90.7     86.7     96.6 100.0    95.1     90.6      87.1     90.7  91.5 
                                                c     c  BCDe                                        GH                                           
 
 Good                       213    15    71    90    32     3      109       81        6       14     1      23       29        39       82    30 
                           51.0  51.7  44.7  53.6  60.4  60.0     50.5     54.0     40.0     48.3  33.3    56.1     54.7      45.9     50.9  50.8 
                                                      C                                                                                           
 
 Satisfactory               166     9    68    67    18     2       86       55        7       14     2      16       19        35       64    24 
                           39.7  31.0  42.8  39.9  34.0  40.0     39.8     36.7     46.7     48.3  66.7    39.0     35.8      41.2     39.8  40.7 
 
Bottom Two (Net)             31     5    18     6     2     -       20        8        1        1     -       1        3         9       14     3 
================            7.4  17.2  11.3   3.6   3.8            9.3      5.3      6.7      3.4           2.4      5.7      10.6      8.7   5.1 
                                   de    DE                                                                                      L        l       
 
 Unsatisfactory              22     3    14     4     1     -       15        5        1        1     -       1        2         7       10     2 
                            5.3  10.3   8.8   2.4   1.9            6.9      3.3      6.7      3.4           2.4      3.8       8.2      6.2   3.4 
                                         DE                                                                                                       
 
 Poor                         9     2     4     2     1     -        5        3        -        -     -       -        1         2        4     1 
                            2.2   6.9   2.5   1.2   1.9            2.3      2.0                                      1.9       2.4      2.5   1.7 
 
DK/NA                         8     -     2     5     1     -        1        6        1        -     -       1        2         2        1     2 
                            1.9         1.3   3.0   1.9            0.5      4.0      6.7                    2.4      3.8       2.4      0.6   3.4 
                                                                              G                                                                   
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q2E. The cost of the service 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               307    20   111   129    42     2      160      110        9       24     1      24       39        64      126    39 
=============              73.4  69.0  69.8  76.8  79.2  40.0     74.1     73.3     60.0     82.8  33.3    58.5     73.6      75.3     78.3  66.1 
                                                f     f                                         k                                l       Lp       
 
 Good                        61     4    18    27    12     -       28       27        1        4     1       7        9        13       23     8 
                           14.6  13.8  11.3  16.1  22.6           13.0     18.0      6.7     13.8  33.3    17.1     17.0      15.3     14.3  13.6 
                                                      c                                                                                           
 
 Satisfactory               246    16    93   102    30     2      132       83        8       20     -      17       30        51      103    31 
                           58.9  55.2  58.5  60.7  56.6  40.0     61.1     55.3     53.3     69.0          41.5     56.6      60.0     64.0  52.5 
                                                                                                                                 L        L       
 
Bottom Two (Net)            103     8    44    38    10     2       51       38        6        5     1      15       13        20       34    17 
================           24.6  27.6  27.7  22.6  18.9  40.0     23.6     25.3     40.0     17.2  33.3    36.6     24.5      23.5     21.1  28.8 
                                                                                                              o                                   
 
 Unsatisfactory              64     2    28    28     4     1       33       22        5        3     -       8        7        14       21    13 
                           15.3   6.9  17.6  16.7   7.5  20.0     15.3     14.7     33.3     10.3          19.5     13.2      16.5     13.0  22.0 
                                         bE    bE                                      j                                                          
 
 Poor                        39     6    16    10     6     1       18       16        1        2     1       7        6         6       13     4 
                            9.3  20.7  10.1   6.0  11.3  20.0      8.3     10.7      6.7      6.9  33.3    17.1     11.3       7.1      8.1   6.8 
                                    d                                                                                                             
 
DK/NA                         8     1     4     1     1     1        5        2        -        -     1       2        1         1        1     3 
                            1.9   3.4   2.5   0.6   1.9  20.0      2.3      1.3                    33.3     4.9      1.9       1.2      0.6   5.1 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q2F. The quality of the customer service 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               359    22   136   147    47     4      187      129       11       27     3      32       45        76      141    49 
=============              85.9  75.9  85.5  87.5  88.7  80.0     86.6     86.0     73.3     93.1 100.0    78.0     84.9      89.4     87.6  83.1 
                                                                                                    GHI                                           
 
 Good                       197    10    68    80    37     1       96       77        5       16     2      19       28        42       71    29 
                           47.1  34.5  42.8  47.6  69.8  20.0     44.4     51.3     33.3     55.2  66.7    46.3     52.8      49.4     44.1  49.2 
                                                   BCDF                                                                                           
 
 Satisfactory               162    12    68    67    10     3       91       52        6       11     1      13       17        34       70    20 
                           38.8  41.4  42.8  39.9  18.9  60.0     42.1     34.7     40.0     37.9  33.3    31.7     32.1      40.0     43.5  33.9 
                                    E     E     E           e                                                                                     
 
Bottom Two (Net)             30     5    12    12     -     -       14       10        3        -     -       4        4         5        9     5 
================            7.2  17.2   7.5   7.1                  6.5      6.7     20.0                    9.8      7.5       5.9      5.6   8.5 
 
 Unsatisfactory              20     2    10     8     -     -       10        5        3        -     -       2        3         4        8     1 
                            4.8   6.9   6.3   4.8                  4.6      3.3     20.0                    4.9      5.7       4.7      5.0   1.7 
 
 Poor                        10     3     2     4     -     -        4        5        -        -     -       2        1         1        1     4 
                            2.4  10.3   1.3   2.4                  1.9      3.3                             4.9      1.9       1.2      0.6   6.8 
                                                                                                                                                o 
 
DK/NA                        29     2    11     9     6     1       15       11        1        2     -       5        4         4       11     5 
                            6.9   6.9   6.9   5.4  11.3  20.0      6.9      7.3      6.7      6.9          12.2      7.5       4.7      6.8   8.5 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q3. If you could put more types of material into your recycling, such as batteries and styrofoam, would  
you be willing to pay a slightly higher rate? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Yes                          99     4    46    41     8     -       58       33        2        5     1       9       11        19       47    12 
                           23.7  13.8  28.9  24.4  15.1           26.9     22.0     13.3     17.2  33.3    22.0     20.8      22.4     29.2  20.3 
                                         BE                                                                                                       
 
Maybe/Depends               100     8    42    37     9     2       53       36        4        5     -       6       13        18       42    13 
                           23.9  27.6  26.4  22.0  17.0  40.0     24.5     24.0     26.7     17.2          14.6     24.5      21.2     26.1  22.0 
                                                                                                                                          l       
 
No                          218    17    70    90    36     3      104       81        9       19     2      26       29        48       72    33 
                           52.2  58.6  44.0  53.6  67.9  60.0     48.1     54.0     60.0     65.5  66.7    63.4     54.7      56.5     44.7  55.9 
                                                c    Cd                                         g             O                  o                
 
DK/NA                         1     -     1     -     -     -        1        -        -        -     -       -        -         -        -     1 
                            0.2         0.6                        0.5                                                                        1.7 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q4. How often - if at all - have you had a problem with bears or other animals getting into your garbage  
or food waste containers? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Never                       278    20   102   111    38     3      130      110       11       21     1      26       40        54      107    36 
                           66.5  69.0  64.2  66.1  71.7  60.0     60.2     73.3     73.3     72.4  33.3    63.4     75.5      63.5     66.5  61.0 
                                                                              G                                        p                          
 
Maybe once or twice          87     4    36    37     9     1       52       28        2        4     1      10        7        20       36    10 
                           20.8  13.8  22.6  22.0  17.0  20.0     24.1     18.7     13.3     13.8  33.3    24.4     13.2      23.5     22.4  16.9 
 
Once in a while              35     3    15    12     5     -       19       10        2        3     1       4        4         6       13     8 
                            8.4  10.3   9.4   7.1   9.4            8.8      6.7     13.3     10.3  33.3     9.8      7.5       7.1      8.1  13.6 
 
Frequently                   16     1     6     8     -     1       14        2        -        -     -       1        1         4        5     5 
                            3.8   3.4   3.8   4.8        20.0      6.5      1.3                             2.4      1.9       4.7      3.1   8.5 
                                                                     H                                                                            
 
DK/NA                         2     1     -     -     1     -        1        -        -        1     -       -        1         1        -     - 
                            0.5   3.4               1.9            0.5                        3.4                    1.9       1.2                
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q5. Would you be willing to pay roughly $2 dollars per month for containers that were more bear- 
resistant? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Subscribers           418    29   159   168    53     5      216      150       15       29     3      41       53        85      161    59 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Yes                          41     3    22    12     3     1       25       12        2        2     -       4        3        10       15     9 
                            9.8  10.3  13.8   7.1   5.7  20.0     11.6      8.0     13.3      6.9           9.8      5.7      11.8      9.3  15.3 
                                         De                                                                                                     m 
 
Maybe/Depends                39     4    20    14     1     -       23       11        3        1     -       1        5         7       19     5 
                            9.3  13.8  12.6   8.3   1.9           10.6      7.3     20.0      3.4           2.4      9.4       8.2     11.8   8.5 
                                    e     E     E                    j                                                                    L       
 
No                          336    22   116   142    48     4      167      127       10       25     3      36       45        67      126    45 
                           80.4  75.9  73.0  84.5  90.6  80.0     77.3     84.7     66.7     86.2 100.0    87.8     84.9      78.8     78.3  76.3 
                                                C    bC                       g                    GHIJ                                           
 
DK/NA                         2     -     1     -     1     -        1        -        -        1     -       -        -         1        1     - 
                            0.5         0.6         1.9            0.5                        3.4                              1.2      0.6       
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q6. Are you currently subscribed to the yard debris and food waste collection program? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Yes                         262    13   108   112    24     3      145       92        7       13     1      16       28        55      108    38 
                           57.2  41.9  62.1  61.5  38.7  60.0     63.0     53.8     41.2     40.6  33.3    34.0     50.0      57.9     62.4  60.3 
                                         BE    BE                  hiJ                                                 l         L        L     L 
 
No                          184    16    62    66    36     2       78       76        9       18     2      30       28        36       59    24 
                           40.2  51.6  35.6  36.3  58.1  40.0     33.9     44.4     52.9     56.3  66.7    63.8     50.0      37.9     34.1  38.1 
                                    c                CD                       G                 G           NOP        O                          
 
DK/NA                        12     2     4     4     2     -        7        3        1        1     -       1        -         4        6     1 
                            2.6   6.5   2.3   2.2   3.2            3.0      1.8      5.9      3.1           2.1                4.2      3.5   1.6 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q7. Currently, collection of yard and food waste is reduced to every other week between December and  
February.  Would you use weekly yard and food waste service if it were provided December - February? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Not likely to use           284    18   114   102    44     3      143      106       10       19     3      27       31        57      114    42 
                           62.0  58.1  65.5  56.0  71.0  60.0     62.2     62.0     58.8     59.4 100.0    57.4     55.4      60.0     65.9  66.7 
                                          d           D                                            GHIJ                                           
 
Maybe likely to use          65     6    20    28     9     1       30       27        1        6     -       8       10        18       15     8 
                           14.2  19.4  11.5  15.4  14.5  20.0     13.0     15.8      5.9     18.8          17.0     17.9      18.9      8.7  12.7 
                                                                                                                       o         O                
 
Very likely to use           88     5    33    42     7     1       49       29        3        6     -       7       10        15       40    12 
                           19.2  16.1  19.0  23.1  11.3  20.0     21.3     17.0     17.6     18.8          14.9     17.9      15.8     23.1  19.0 
                                                E                                                                                                 
 
Not sure/Depends             15     2     3     8     2     -        5        8        1        1     -       4        5         3        2     - 
                            3.3   6.5   1.7   4.4   3.2            2.2      4.7      5.9      3.1           8.5      8.9       3.2      1.2       
                                                                                                              o        O                          
 
DK/NA                         6     -     4     2     -     -        3        1        2        -     -       1        -         2        2     1 
                            1.3         2.3   1.1                  1.3      0.6     11.8                    2.1                2.1      1.2   1.6 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q8A. The cost for individual customers would be lower 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Very significant            256    16    97   103    35     3      132       91        9       19     2      28       32        52       92    38 
                           55.9  51.6  55.7  56.6  56.5  60.0     57.4     53.2     52.9     59.4  66.7    59.6     57.1      54.7     53.2  60.3 
 
Somewhat significant        123     9    55    47    11     -       73       38        4        6     1       8       11        30       54    14 
                           26.9  29.0  31.6  25.8  17.7           31.7     22.2     23.5     18.8  33.3    17.0     19.6      31.6     31.2  22.2 
                                          E                         Hj                                                          Lm       Lm       
 
Not significant              61     6    17    25    11     1       24       30        1        5     -       8       10        10       24     8 
                           13.3  19.4   9.8  13.7  17.7  20.0     10.4     17.5      5.9     15.6          17.0     17.9      10.5     13.9  12.7 
                                                                             Gi                                                                   
 
DK/NA                        18     -     5     7     5     1        1       12        3        2     -       3        3         3        3     3 
                            3.9         2.9   3.8   8.1  20.0      0.4      7.0     17.6      6.3           6.4      5.4       3.2      1.7   4.8 
                                                                              G        g                                                          
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q8B. Having everyone participate helps the environment because less material is sent to the landfill 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Very significant            238    15    99    93    26     3      127       79        9       19     1      27       19        53       95    33 
                           52.0  48.4  56.9  51.1  41.9  60.0     55.2     46.2     52.9     59.4  33.3    57.4     33.9      55.8     54.9  52.4 
                                          E                          h                                        M                  M        M     M 
 
Somewhat significant        124    11    40    50    20     2       64       45        4        9     1      12       20        23       47    18 
                           27.1  35.5  23.0  27.5  32.3  40.0     27.8     26.3     23.5     28.1  33.3    25.5     35.7      24.2     27.2  28.6 
 
Not significant              79     5    29    32    12     -       37       34        2        4     1       6       13        16       29    11 
                           17.2  16.1  16.7  17.6  19.4           16.1     19.9     11.8     12.5  33.3    12.8     23.2      16.8     16.8  17.5 
 
DK/NA                        17     -     6     7     4     -        2       13        2        -     -       2        4         3        2     1 
                            3.7         3.4   3.8   6.5            0.9      7.6     11.8                    4.3      7.1       3.2      1.2   1.6 
                                                                              G                                        o                          
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q8C. Households who don't use a service should not have to pay for it 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Very significant            245    12    90    95    43     2      121       91        6       22     3      26       31        50       86    39 
                           53.5  38.7  51.7  52.2  69.4  40.0     52.6     53.2     35.3     68.8 100.0    55.3     55.4      52.6     49.7  61.9 
                                                    BCD                                       ghI  GHIJ                                         o 
 
Somewhat significant        131    13    55    53     7     2       76       41        7        5     -       8       16        28       57    16 
                           28.6  41.9  31.6  29.1  11.3  40.0     33.0     24.0     41.2     15.6          17.0     28.6      29.5     32.9  25.4 
                                    E     E     E                   HJ                 j                                         l        L       
 
Not significant              73     6    26    32     9     -       31       34        2        5     -      11        8        16       29     6 
                           15.9  19.4  14.9  17.6  14.5           13.5     19.9     11.8     15.6          23.4     14.3      16.8     16.8   9.5 
                                                                              g                               p                                   
 
DK/NA                         9     -     3     2     3     1        2        5        2        -     -       2        1         1        1     2 
                            2.0         1.7   1.1   4.8  20.0      0.9      2.9     11.8                    4.3      1.8       1.1      0.6   3.2 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q8D. Having everyone participate reduces litter and illegal dumping 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Very significant            185     9    75    75    24     1      105       58        5       15     1      21       15        42       72    27 
                           40.4  29.0  43.1  41.2  38.7  20.0     45.7     33.9     29.4     46.9  33.3    44.7     26.8      44.2     41.6  42.9 
                                                                     H                                        m                  M        M     m 
 
Somewhat significant        149    14    57    61    13     2       75       52        7       10     2      13       23        30       55    21 
                           32.5  45.2  32.8  33.5  21.0  40.0     32.6     30.4     41.2     31.3  66.7    27.7     41.1      31.6     31.8  33.3 
                                    E     e     E                                                                                                 
 
Not significant             109     8    37    41    20     2       49       51        3        5     -       9       15        20       45    14 
                           23.8  25.8  21.3  22.5  32.3  40.0     21.3     29.8     17.6     15.6          19.1     26.8      21.1     26.0  22.2 
                                                                             gj                                                                   
 
DK/NA                        15     -     5     5     5     -        1       10        2        2     -       4        3         3        1     1 
                            3.3         2.9   2.7   8.1            0.4      5.8     11.8      6.3           8.5      5.4       3.2      0.6   1.6 
                                                                              G                               o                                   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q8E. The fact that these services would be mandatory, not voluntary 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Very significant            209    10    74    89    32     2       96       85        7       19     -      21       22        51       75    27 
                           45.6  32.3  42.5  48.9  51.6  40.0     41.7     49.7     41.2     59.4          44.7     39.3      53.7     43.4  42.9 
                                                b     b                                         g                                m                
 
Somewhat significant        149    13    69    50    13     3       93       41        5        7     1      13       21        25       64    19 
                           32.5  41.9  39.7  27.5  21.0  60.0     40.4     24.0     29.4     21.9  33.3    27.7     37.5      26.3     37.0  30.2 
                                    E    DE                 e       HJ                                                                    n       
 
Not significant              83     8    27    36    11     -       40       33        3        5     1      10       10        17       30    15 
                           18.1  25.8  15.5  19.8  17.7           17.4     19.3     17.6     15.6  33.3    21.3     17.9      17.9     17.3  23.8 
 
DK/NA                        17     -     4     7     6     -        1       12        2        1     1       3        3         2        4     2 
                            3.7         2.3   3.8   9.7            0.4      7.0     11.8      3.1  33.3     6.4      5.4       2.1      2.3   3.2 
                                                      c                       G                                                                   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q9a. Cost to the customers 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top priority                229    19    88    85    30     3      117       85        6       16     -      22       30        46       85    27 
                           50.0  61.3  50.6  46.7  48.4  60.0     50.9     49.7     35.3     50.0          46.8     53.6      48.4     49.1  42.9 
 
High priority               175    10    65    72    26     2       88       60       10       14     3      18       21        39       67    26 
                           38.2  32.3  37.4  39.6  41.9  40.0     38.3     35.1     58.8     43.8 100.0    38.3     37.5      41.1     38.7  41.3 
                                                                                      gh           GHIJ                                           
 
Medium priority              46     1    19    22     4     -       24       19        1        2     -       5        3         9       21     7 
                           10.0   3.2  10.9  12.1   6.5           10.4     11.1      5.9      6.3          10.6      5.4       9.5     12.1  11.1 
                                          b     B                                                                                         m       
 
Low priority                  7     1     1     3     2     -        1        6        -        -     -       2        2         -        -     3 
                            1.5   3.2   0.6   1.6   3.2            0.4      3.5                             4.3      3.6                      4.8 
                                                                              G                                                                   
 
DK/NA                         1     -     1     -     -     -        -        1        -        -     -       -        -         1        -     - 
                            0.2         0.6                                 0.6                                                1.1                
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q9B. Reliability of the service 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top priority                193     9    72    78    29     2      100       75        4       11     -      18       12        43       81    27 
                           42.1  29.0  41.4  42.9  46.8  40.0     43.5     43.9     23.5     34.4          38.3     21.4      45.3     46.8  42.9 
                                                      b              i        i                               m                  M        M     M 
 
High priority               226    15    86    91    31     2      108       82       12       19     3      27       36        39       80    33 
                           49.3  48.4  49.4  50.0  50.0  40.0     47.0     48.0     70.6     59.4 100.0    57.4     64.3      41.1     46.2  52.4 
                                                                                      Gh           GHIJ       n       NO                          
 
Medium priority              30     5    14     9     1     1       21        7        1        1     -       1        7         9       11     2 
                            6.6  16.1   8.0   4.9   1.6  20.0      9.1      4.1      5.9      3.1           2.1     12.5       9.5      6.4   3.2 
                                   dE     E                         Hj                                                Lp        Lp                
 
Low priority                  6     1     1     3     1     -        1        4        -        1     -       1        1         2        -     1 
                            1.3   3.2   0.6   1.6   1.6            0.4      2.3               3.1           2.1      1.8       2.1            1.6 
 
DK/NA                         3     1     1     1     -     -        -        3        -        -     -       -        -         2        1     - 
                            0.7   3.2   0.6   0.5                           1.8                                                2.1      0.6       
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q9C. Quality of customer service 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top priority                102     5    35    42    19     -       48       44        3        6     -      16        9        22       35    14 
                           22.3  16.1  20.1  23.1  30.6           20.9     25.7     17.6     18.8          34.0     16.1      23.2     20.2  22.2 
                                                                                                             Mo                                   
 
High priority               234    13    91    93    33     2      115       81        9       23     3      24       31        46       89    31 
                           51.1  41.9  52.3  51.1  53.2  40.0     50.0     47.4     52.9     71.9 100.0    51.1     55.4      48.4     51.4  49.2 
                                                                                               GH  GHIJ                                           
 
Medium priority              98     8    42    38     7     2       56       34        4        3     -       6       11        20       43    14 
                           21.4  25.8  24.1  20.9  11.3  40.0     24.3     19.9     23.5      9.4          12.8     19.6      21.1     24.9  22.2 
                                          E     e                    J        j                                                           L       
 
Low priority                 19     4     5     7     2     1       11        7        1        -     -       -        4         5        5     4 
                            4.1  12.9   2.9   3.8   3.2  20.0      4.8      4.1      5.9                             7.1       5.3      2.9   6.3 
 
DK/NA                         5     1     1     2     1     -        -        5        -        -     -       1        1         2        1     - 
                            1.1   3.2   0.6   1.1   1.6                     2.9                             2.1      1.8       2.1      0.6       
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q9D. Types of materials that can be recycled 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top priority                105     6    39    47    10     1       50       44        2        8     -      10       12        21       44    12 
                           22.9  19.4  22.4  25.8  16.1  20.0     21.7     25.7     11.8     25.0          21.3     21.4      22.1     25.4  19.0 
                                                e                                                                                                 
 
High priority               219    14    91    82    29     1      118       72        7       16     2      25       23        47       81    28 
                           47.8  45.2  52.3  45.1  46.8  20.0     51.3     42.1     41.2     50.0  66.7    53.2     41.1      49.5     46.8  44.4 
                                          f                          h                                                                            
 
Medium priority             108     9    34    42    22     1       48       47        6        6     1      11       14        22       41    18 
                           23.6  29.0  19.5  23.1  35.5  20.0     20.9     27.5     35.3     18.8  33.3    23.4     25.0      23.2     23.7  28.6 
                                                     Cd                                                                                           
 
Low priority                 24     2     8    11     1     2       14        7        1        2     -       -        7         4        7     5 
                            5.2   6.5   4.6   6.0   1.6  40.0      6.1      4.1      5.9      6.3                   12.5       4.2      4.0   7.9 
                                                e           e                                                         no                          
 
DK/NA                         2     -     2     -     -     -        -        1        1        -     -       1        -         1        -     - 
                            0.4         1.1                                 0.6      5.9                    2.1                1.1                
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q9E. The impact on the environment 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top priority                135     9    54    53    16     2       72       48        -       15     -      16       21        22       56    13 
                           29.5  29.0  31.0  29.1  25.8  40.0     31.3     28.1              46.9          34.0     37.5      23.2     32.4  20.6 
                                                                                               gH                     nP                  p       
 
High priority               185     9    71    79    23     1       96       66       11        8     1      18       12        43       68    31 
                           40.4  29.0  40.8  43.4  37.1  20.0     41.7     38.6     64.7     25.0  33.3    38.3     21.4      45.3     39.3  49.2 
                                                                     J               gHJ                      m                  M        M     M 
 
Medium priority              94     9    31    33    18     2       42       38        5        6     2       9       16        19       35    12 
                           20.5  29.0  17.8  18.1  29.0  40.0     18.3     22.2     29.4     18.8  66.7    19.1     28.6      20.0     20.2  19.0 
                                                     cd                                              gj                                           
 
Low priority                 43     4    17    17     5     -       20       18        1        3     -       4        7        10       14     7 
                            9.4  12.9   9.8   9.3   8.1            8.7     10.5      5.9      9.4           8.5     12.5      10.5      8.1  11.1 
 
DK/NA                         1     -     1     -     -     -        -        1        -        -     -       -        -         1        -     - 
                            0.2         0.6                                 0.6                                                1.1                
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q10. Which of the things I have just listed would be the most important to you in the new contract for  
solid waste services: 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Cost to customers           212    15    78    83    29     3       97       82       12       14     3      30       28        38       75    27 
                           46.3  48.4  44.8  45.6  46.8  60.0     42.2     48.0     70.6     43.8 100.0    63.8     50.0      40.0     43.4  42.9 
                                                                                     Ghj           GHIJ     NOP                                   
 
Reliability of service       96     7    34    37    18     -       50       37        3        5     -       5       10        22       40    11 
                           21.0  22.6  19.5  20.3  29.0           21.7     21.6     17.6     15.6          10.6     17.9      23.2     23.1  17.5 
                                                                                                                                 L        L       
 
Quality of customer          13     1     4     6     2     -        6        7        -        -     -       1        1         2        5     4 
service                     2.8   3.2   2.3   3.3   3.2            2.6      4.1                             2.1      1.8       2.1      2.9   6.3 
 
Types of materials able      62     2    21    32     5     2       31       23        -        8     -       3        7        15       26    10 
to be recycled             13.5   6.5  12.1  17.6   8.1  40.0     13.5     13.5              25.0           6.4     12.5      15.8     15.0  15.9 
                                               BE                                                                                l        l       
 
Environmental impact         73     6    35    24     8     -       46       21        1        5     -       7       10        17       27    11 
                           15.9  19.4  20.1  13.2  12.9           20.0     12.3      5.9     15.6          14.9     17.9      17.9     15.6  17.5 
                                          d                         HI                                                                            
 
DK/NA                         2     -     2     -     -     -        -        1        1        -     -       1        -         1        -     - 
                            0.4         1.1                                 0.6      5.9                    2.1                1.1                
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q11. These next questions are about cable service. Do you subscribe to a cable service  for television,  
internet and or landline telephone at your home? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Yes                         414    30   157   163    55     5      213      154       14       27     2      42       48        90      156    55 
                           90.4  96.8  90.2  89.6  88.7 100.0     92.6     90.1     82.4     84.4  66.7    89.4     85.7      94.7     90.2  87.3 
                                   cd                     CDE                                                                    m                
 
No                           41     1    15    19     6     -       17       16        3        5     -       5        8         5       17     6 
                            9.0   3.2   8.6  10.4   9.7            7.4      9.4     17.6     15.6          10.6     14.3       5.3      9.8   9.5 
                                                b                                                                      n                          
 
DK/NA                         3     -     2     -     1     -        -        1        -        -     1       -        -         -        -     2 
                            0.7         1.1         1.6                     0.6                    33.3                                       3.2 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                                      ELWAY RESEARCH 
 
 
Q12. Since you have lived in Sammamish, have you ever switched a cable service? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total cable subscribers     414    30   157   163    55     5      213      154       14       27     2      42       48        90      156    55 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Yes                          85     6    36    30    11     2       50       29        2        4     -      10       10        18       32    11 
                           20.5  20.0  22.9  18.4  20.0  40.0     23.5     18.8     14.3     14.8          23.8     20.8      20.0     20.5  20.0 
 
No                          324    24   118   133    42     3      162      122       11       23     2      32       37        71      122    44 
                           78.3  80.0  75.2  81.6  76.4  60.0     76.1     79.2     78.6     85.2 100.0    76.2     77.1      78.9     78.2  80.0 
                                                                                                   GHiJ                                           
 
DK/NA                         5     -     3     -     2     -        1        3        1        -     -       -        1         1        2     - 
                            1.2         1.9         3.6            0.5      1.9      7.1                             2.1       1.1      1.3       
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q12.1. Which cable company did you switch from? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total cable switchers        85     6    36    30    11     2       50       29        2        4     -      10       10        18       32    11 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0         100.0    100.0     100.0    100.0 100.0 
 
Comcast                      38     2    17    14     3     2       22       15        -        1     -       2        4         8       18     4 
                           44.7  33.3  47.2  46.7  27.3 100.0     44.0     51.7              25.0          20.0     40.0      44.4     56.3  36.4 
                                                         BCDE                                                                             L       
 
Other                        42     3    16    15     8     -       24       13        2        3     -       8        6         8       13     6 
                           49.4  50.0  44.4  50.0  72.7           48.0     44.8    100.0     75.0          80.0     60.0      44.4     40.6  54.5 
                                                      c                               GH                     NO                                   
 
DK/NA                         5     1     3     1     -     -        4        1        -        -     -       -        -         2        1     1 
                            5.9  16.7   8.3   3.3                  8.0      3.4                                               11.1      3.1   9.1 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q12.2. Why did you switch from Comcast? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast cable          38     2    17    14     3     2       22       15        -        1     -       2        4         8       18     4 
switchers                 100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0             100.0         100.0    100.0     100.0    100.0 100.0 
 
Price/Expensive              18     1     9     6     1     1       10        7        -        1     -       1        1         2       11     3 
                           47.4  50.0  52.9  42.9  33.3  50.0     45.5     46.7             100.0          50.0     25.0      25.0     61.1  75.0 
                                                                                               GH                                         n     n 
 
Poor service/Unreliable      10     -     3     4     3     -        4        5        -        1     -       -        2         3        4     - 
                           26.3        17.6  28.6 100.0           18.2     33.3             100.0                   50.0      37.5     22.2       
                                                     CD                                        GH                                                 
 
Only one available            4     1     -     2     -     1        2        2        -        -     -       1        -         -        2     1 
                           10.5  50.0        14.3        50.0      9.1     13.3                            50.0                        11.1  25.0 
 
Try dish/Competitor           3     -     2     1     -     -        2        1        -        -     -       -        -         -        3     - 
                            7.9        11.8   7.1                  9.1      6.7                                                        16.7       
 
Needed High speed             2     -     1     1     -     -        1        1        -        -     -       -        1         1        -     - 
Internet                    5.3         5.9   7.1                  4.5      6.7                                     25.0      12.5                
 
Customer service              2     -     2     -     -     -        2        -        -        -     -       -        -         1        -     - 
                            5.3        11.8                        9.1                                                        12.5                
 
Better deal with              1     -     1     -     -     -        1        -        -        -     -       -        -         1        -     - 
satellite                   2.6         5.9                        4.5                                                        12.5                
 
Service Package               1     -     1     -     -     -        1        -        -        -     -       -        -         1        -     - 
                            2.6         5.9                        4.5                                                        12.5                
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q12.2. Why did you switch from other cable company? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total other cable            42     3    16    15     8     -       24       13        2        3     -       8        6         8       13     6 
switchers                 100.0 100.0 100.0 100.0 100.0          100.0    100.0    100.0    100.0         100.0    100.0     100.0    100.0 100.0 
 
Price/Expensive               5     -     2     2     1     -        2        2        -        1     -       1        -         2        1     - 
                           11.9        12.5  13.3  12.5            8.3     15.4              33.3          12.5               25.0      7.7       
 
Needed High speed             3     -     1     2     -     -        3        -        -        -     -       1        -         -        2     - 
Internet                    7.1         6.3  13.3                 12.5                                     12.5                        15.4       
 
Only one available            1     -     1     -     -     -        -        -        1        -     -       -        -         -        1     - 
                            2.4         6.3                                         50.0                                                7.7       
 
Service Package               1     -     1     -     -     -        -        -        1        -     -       -        -         -        1     - 
                            2.4         6.3                                         50.0                                                7.7       
 
Customer service              1     -     1     -     -     -        1        -        -        -     -       -        -         1        -     - 
                            2.4         6.3                        4.2                                                        12.5                
 
Other mention                 2     -     -     2     -     -        1        1        -        -     -       1        -         1        -     - 
                            4.8              13.3                  4.2      7.7                            12.5               12.5                
 
DK/NA/Unsure                 29     3    10     9     7     -       17       10        -        2     -       5        6         4        8     6 
                           69.0 100.0  62.5  60.0  87.5           70.8     76.9              66.7          62.5    100.0      50.0     61.5 100.0 
                                   CD                                                                                LNO                      LNO 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q13. Since you have lived in Sammamish have you ever discontinued a cable service? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total non-cable              41     1    15    19     6     -       17       16        3        5     -       5        8         5       17     6 
subscribers               100.0 100.0 100.0 100.0 100.0          100.0    100.0    100.0    100.0         100.0    100.0     100.0    100.0 100.0 
 
Yes                          23     1     8    12     2     -       10       11        1        1     -       1        6         3       11     2 
                           56.1 100.0  53.3  63.2  33.3           58.8     68.8     33.3     20.0          20.0     75.0      60.0     64.7  33.3 
                                  CDE                                j        J                                       Lp                  L       
 
No                           18     -     7     7     4     -        7        5        2        4     -       4        2         2        6     4 
                           43.9        46.7  36.8  66.7           41.2     31.3     66.7     80.0          80.0     25.0      40.0     35.3  66.7 
                                                                                               gH            MO                                 m 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q13.1. Which cable company did you discontinue? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total discontinuers          23     1     8    12     2     -       10       11        1        1     -       1        6         3       11     2 
                          100.0 100.0 100.0 100.0 100.0          100.0    100.0    100.0    100.0         100.0    100.0     100.0    100.0 100.0 
 
Comcast                      19     1     7    10     1     -        9        8        1        1     -       1        5         3       10     - 
                           82.6 100.0  87.5  83.3  50.0           90.0     72.7    100.0    100.0         100.0     83.3     100.0     90.9       
                                                                                       H        H                                                 
 
Other                         3     -     1     1     1     -        1        2        -        -     -       -        -         -        1     2 
                           13.0        12.5   8.3  50.0           10.0     18.2                                                         9.1 100.0 
                                                                                                                                                O 
 
DK/NA                         1     -     -     1     -     -        -        1        -        -     -       -        1         -        -     - 
                            4.3               8.3                           9.1                                     16.7                          
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 

Exhibit #2



Table Q132C Page 33 
 
                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q13.2. Why did you discontinue Comcast? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast                19     1     7    10     1     -        9        8        1        1     -       1        5         3       10     - 
discontinuers             100.0 100.0 100.0 100.0 100.0          100.0    100.0    100.0    100.0         100.0    100.0     100.0    100.0       
 
Price/Expensive               9     1     3     5     -     -        4        4        1        -     -       1        4         2        2     - 
                           47.4 100.0  42.9  50.0                 44.4     50.0    100.0                  100.0     80.0      66.7     20.0       
                                   CD                                                 GH                      O        O                          
 
Poor service/Unreliable       5     -     2     2     1     -        2        3        -        -     -       -        1         -        4     - 
                           26.3        28.6  20.0 100.0           22.2     37.5                                     20.0               40.0       
                                                     CD                                                                                           
 
Dislike of company            2     -     2     -     -     -        2        -        -        -     -       -        -         -        2     - 
                           10.5        28.6                       22.2                                                                 20.0       
 
Other mention                 2     -     -     2     -     -        -        1        -        1     -       -        -         1        1     - 
                           10.5              20.0                          12.5             100.0                             33.3     10.0       
                                                                                                H                                                 
 
DK/NA/Unsure                  2     -     1     1     -     -        2        -        -        -     -       -        -         -        2     - 
                           10.5        14.3  10.0                 22.2                                                                 20.0       
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q13.2. Why did you discontinue other cable company? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total other                   3     -     1     1     1     -        1        2        -        -     -       -        -         -        1     2 
discontinuers             100.0       100.0 100.0 100.0          100.0    100.0                                                       100.0 100.0 
 
Price/Expensive               2     -     1     -     1     -        1        1        -        -     -       -        -         -        1     1 
                           66.7       100.0       100.0          100.0     50.0                                                       100.0  50.0 
 
Poor service/Unreliable       1     -     -     1     -     -        -        1        -        -     -       -        -         -        -     1 
                           33.3             100.0                          50.0                                                              50.0 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q14. Which cable company do you subscribe to currently? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total cable subscribers     414    30   157   163    55     5      213      154       14       27     2      42       48        90      156    55 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Comcast                     356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
                           86.0  83.3  86.6  87.1  81.8  80.0     85.0     85.1    100.0     88.9 100.0    81.0     83.3      90.0     86.5  87.3 
                                                                                     GHj            GHj                                           
 
Other                        52     5    18    19     9     1       29       20        -        3     -       8        7         8       20     5 
                           12.6  16.7  11.5  11.7  16.4  20.0     13.6     13.0              11.1          19.0     14.6       8.9     12.8   9.1 
 
DK/NA                         6     -     3     2     1     -        3        3        -        -     -       -        1         1        1     2 
                            1.4         1.9   1.2   1.8            1.4      1.9                                      2.1       1.1      0.6   3.6 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q141. What are some of the main reasons you chose Comcast? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Only cable service          183    13    67    78    22     1       91       72        6       11     -      16       23        40       74    21 
provider available         51.4  52.0  49.3  54.9  48.9  25.0     50.3     55.0     42.9     45.8          47.1     57.5      49.4     54.8  43.8 
 
Fast internet speed          39     2    17    18     1     1       24       13        1        1     -       -        8         8       17     5 
                           11.0   8.0  12.5  12.7   2.2  25.0     13.3      9.9      7.1      4.2                   20.0       9.9     12.6  10.4 
                                          E     E                    j                                                                            
 
Good value/Cost              34     3    11    13     6     -       15       15        1        2     1       6        4         8        5     9 
                            9.6  12.0   8.1   9.2  13.3            8.3     11.5      7.1      8.3  50.0    17.6     10.0       9.9      3.7  18.8 
                                                                                                              O                  o              O 
 
Good service/Reliability     30     -     8    14     7     1       11       14        -        4     1       3        1         7        9     9 
                            8.4         5.9   9.9  15.6  25.0      6.1     10.7              16.7  50.0     8.8      2.5       8.6      6.7  18.8 
                                                      c                                                                                        MO 
 
Bundled services             23     -    10     9     4     -       13        8        1        1     -       2        1         6       10     3 
                            6.5         7.4   6.3   8.9            7.2      6.1      7.1      4.2           5.9      2.5       7.4      7.4   6.3 
 
Programming/Variety/On       16     2     7     5     2     -       10        3        1        2     -       1        -         3        7     5 
demand                      4.5   8.0   5.1   3.5   4.4            5.5      2.3      7.1      8.3           2.9                3.7      5.2  10.4 
 
Convienient                  15     3     7     5     -     -        8        5        2        -     -       3        2         4        6     - 
                            4.2  12.0   5.1   3.5                  4.4      3.8     14.3                    8.8      5.0       4.9      4.4       
 
Have Comcast but don't        6     -     -     5     1     -        1        5        -        -     -       -        -         -        4     2 
like them                   1.7               3.5   2.2            0.6      3.8                                                         3.0   4.2 
                                                                              g                                                                   
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q141. What are some of the main reasons you chose Comcast? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Good customer service         5     -     -     3     2     -        -        3        -        1     1       2        -         2        1     - 
                            1.4               2.1   4.4                     2.3               4.2  50.0     5.9                2.5      0.7       
 
Cant use dish/Location        5     -     1     3     1     -        1        -        -        4     -       1        1         2        1     - 
unsutible                   1.4         0.7   2.1   2.2            0.6                       16.7           2.9      2.5       2.5      0.7       
                                                                                                G                                                 
 
Other mention                12     1     7     3     1     -        9        3        -        -     -       1        -         2        6     1 
                            3.4   4.0   5.1   2.1   2.2            5.0      2.3                             2.9                2.5      4.4   2.1 
 
DK/NA/Unsure                 23     3     9     6     3     1        9        7        3        3     -       2        4         6        8     1 
                            6.5  12.0   6.6   4.2   6.7  25.0      5.0      5.3     21.4     12.5           5.9     10.0       7.4      5.9   2.1 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q141. What are some of the main reasons you chose another company? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast                52     5    18    19     9     1       29       20        -        3     -       8        7         8       20     5 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0             100.0         100.0    100.0     100.0    100.0 100.0 
 
Good value/Cost              10     2     6     2     -     -        7        3        -        -     -       -        1         2        7     - 
                           19.2  40.0  33.3  10.5                 24.1     15.0                                     14.3      25.0     35.0       
                                          d                                                                                                       
 
Good service/Reliability      3     -     1     1     1     -        2        1        -        -     -       -        -         -        2     - 
                            5.8         5.6   5.3  11.1            6.9      5.0                                                        10.0       
 
Fast internet speed           2     1     -     1     -     -        -        1        -        1     -       1        -         -        1     - 
                            3.8  20.0         5.3                           5.0              33.3          12.5                         5.0       
 
Only cable service            2     -     1     -     1     -        1        1        -        -     -       -        -         -        1     - 
provider available          3.8         5.6        11.1            3.4      5.0                                                         5.0       
 
Bundled services              1     -     -     1     -     -        1        -        -        -     -       -        -         -        -     - 
                            1.9               5.3                  3.4                                                                            
 
Other mention                 3     -     -     2     1     -        -        2        -        1     -       1        -         1        -     - 
                            5.8              10.5  11.1                    10.0              33.3          12.5               12.5                
 
DK/NA/Unsure                 31     2    10    12     6     1       18       12        -        1     -       6        6         5        9     5 
                           59.6  40.0  55.6  63.2  66.7 100.0     62.1     60.0              33.3          75.0     85.7      62.5     45.0 100.0 
                                                         BCDE                                                          O                       NO 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q15. Which of the following cable services do you have? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Television                  311    19   112   132    41     3      155      118       13       19     2      30       35        69      121    40 
                           87.4  76.0  82.4  93.0  91.1  75.0     85.6     90.1     92.9     79.2 100.0    88.2     87.5      85.2     89.6  83.3 
                                               bC                                                   GHJ                                           
 
Internet                    320    23   127   124    39     4      166      114       13       23     2      30       37        74      124    40 
                           89.9  92.0  93.4  87.3  86.7 100.0     91.7     87.0     92.9     95.8 100.0    88.2     92.5      91.4     91.9  83.3 
                                          d               CDE                                   h    GH                                           
 
Landline Telephone          190     7    65    81    35     1       91       73        8       16     2      23       21        46       67    28 
                           53.4  28.0  47.8  57.0  77.8  25.0     50.3     55.7     57.1     66.7 100.0    67.6     52.5      56.8     49.6  58.3 
                                          B     B  BCDF                                            GHIJ       O                                   
 
DK/NA                         2     -     2     -     -     -        1        1        -        -     -       -        -         2        -     - 
                            0.6         1.5                        0.6      0.8                                                2.5                
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q16. During the past two years, how many times have you lost your cable signal or cable internet for a  
period of 15 minutes or more? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
0                            19     2     8     5     3     -       11        6        -        1     1       3        1         2        8     5 
                            5.3   8.0   5.9   3.5   6.7            6.1      4.6               4.2  50.0     8.8      2.5       2.5      5.9  10.4 
                                                                                                                                                n 
 
1-2                          73     8    30    25     9     -       38       27        2        4     -       5        7        16       31     9 
                           20.5  32.0  22.1  17.6  20.0           21.0     20.6     14.3     16.7          14.7     17.5      19.8     23.0  18.8 
 
3-5                         107     8    36    47    13     2       52       44        3        7     -      15       15        30       32     9 
                           30.1  32.0  26.5  33.1  28.9  50.0     28.7     33.6     21.4     29.2          44.1     37.5      37.0     23.7  18.8 
                                                                                                             OP        P        OP                
 
6-10                         73     2    29    31    10     -       36       26        5        4     1       3        5        17       33    11 
                           20.5   8.0  21.3  21.8  22.2           19.9     19.8     35.7     16.7  50.0     8.8     12.5      21.0     24.4  22.9 
                                          B     B     b                                                                          l       Lm     l 
 
More than 10                 64     3    26    28     5     2       37       19        2        6     -       8        8        13       25    10 
                           18.0  12.0  19.1  19.7  11.1  50.0     20.4     14.5     14.3     25.0          23.5     20.0      16.0     18.5  20.8 
 
DK/NA                        20     2     7     6     5     -        7        9        2        2     -       -        4         3        6     4 
                            5.6   8.0   5.1   4.2  11.1            3.9      6.9     14.3      8.3                   10.0       3.7      4.4   8.3 
 
MEAN                      10.74  8.87  9.22 12.86  8.38 30.50    12.09     9.38     8.00    11.18  4.00    7.79    19.69      9.63    10.27 11.55 
                                                           CE                                                                                     
STANDARD DEVIATION        25.04 20.66 15.95 33.14 16.21 46.65    28.79    21.59     5.46    20.56  5.66    8.12    53.12     16.81    22.42 20.96 
STANDARD ERROR             1.37  4.31  1.40  2.84  2.56 23.33     2.18     1.95     1.58     4.38  4.00    1.39     8.85      1.90     1.97  3.16 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 

Exhibit #2



Table Q17 Page 41 
 
                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q17. Have you ever called your cable company for information, service or to register a complaint? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Yes                         314    17   117   130    43     4      159      113       13       23     2      30       34        72      117    44 
                           88.2  68.0  86.0  91.5  95.6 100.0     87.8     86.3     92.9     95.8 100.0    88.2     85.0      88.9     86.7  91.7 
                                          b     B    BC   BCD                                  gh    GH                                           
 
No                           41     8    18    12     2     -       22       17        1        1     -       4        6         8       18     4 
                           11.5  32.0  13.2   8.5   4.4           12.2     13.0      7.1      4.2          11.8     15.0       9.9     13.3   8.3 
                                  cDE     E                          j        j                                                                   
 
DK/NA                         1     -     1     -     -     -        -        1        -        -     -       -        -         1        -     - 
                            0.3         0.7                                 0.8                                                1.2                
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q17.1A. Reaching someone who could help you 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total complaint callers     314    17   117   130    43     4      159      113       13       23     2      30       34        72      117    44 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               177     9    55    77    34     2       82       73        6       14     2      22       14        41       64    27 
=============              56.4  52.9  47.0  59.2  79.1  50.0     51.6     64.6     46.2     60.9 100.0    73.3     41.2      56.9     54.7  61.4 
                                                c   bCD                       G                    GHIJ     MnO                                 m 
 
 Very satisfied              24     2     6     9     7     -        7       13        1        2     1       2        3         6        9     1 
                            7.6  11.8   5.1   6.9  16.3            4.4     11.5      7.7      8.7  50.0     6.7      8.8       8.3      7.7   2.3 
                                                      c                       G                                                                   
 
 Satisfied                  153     7    49    68    27     2       75       60        5       12     1      20       11        35       55    26 
                           48.7  41.2  41.9  52.3  62.8  50.0     47.2     53.1     38.5     52.2  50.0    66.7     32.4      48.6     47.0  59.1 
                                                c     C                                                     MnO                                 M 
 
Bottom Two (Net)            133     7    60    52     9     2       75       39        6        9     -       8       18        31       52    16 
================           42.4  41.2  51.3  40.0  20.9  50.0     47.2     34.5     46.2     39.1          26.7     52.9      43.1     44.4  36.4 
                                         dE     E                    H                                                 L         l        l       
 
 Unsatisfied                 76     2    36    31     6     1       41       26        4        4     -       4       11        18       30    10 
                           24.2  11.8  30.8  23.8  14.0  25.0     25.8     23.0     30.8     17.4          13.3     32.4      25.0     25.6  22.7 
                                         BE                                                                            l                  l       
 
 Very unsatisfied            57     5    24    21     3     1       34       13        2        5     -       4        7        13       22     6 
                           18.2  29.4  20.5  16.2   7.0  25.0     21.4     11.5     15.4     21.7          13.3     20.6      18.1     18.8  13.6 
                                    e     E     e                    H                                                                            
 
DK/NA                         4     1     2     1     -     -        2        1        1        -     -       -        2         -        1     1 
                            1.3   5.9   1.7   0.8                  1.3      0.9      7.7                             5.9                0.9   2.3 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q17.1B. The length of time you were on hold 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total complaint callers     314    17   117   130    43     4      159      113       13       23     2      30       34        72      117    44 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               124     9    37    47    30     1       55       50        6       11     2      16       13        32       39    20 
=============              39.5  52.9  31.6  36.2  69.8  25.0     34.6     44.2     46.2     47.8 100.0    53.3     38.2      44.4     33.3  45.5 
                                    c               CDF                                            GHIJ       O                                   
 
 Very satisfied              15     2     4     6     3     -        7        6        1        1     -       1        2         6        3     1 
                            4.8  11.8   3.4   4.6   7.0            4.4      5.3      7.7      4.3           3.3      5.9       8.3      2.6   2.3 
 
 Satisfied                  109     7    33    41    27     1       48       44        5       10     2      15       11        26       36    19 
                           34.7  41.2  28.2  31.5  62.8  25.0     30.2     38.9     38.5     43.5 100.0    50.0     32.4      36.1     30.8  43.2 
                                                    CDf                                            GHIJ       o                                   
 
Bottom Two (Net)            183     8    76    81    12     3      101       60        6       12     -      14       18        39       76    23 
================           58.3  47.1  65.0  62.3  27.9  75.0     63.5     53.1     46.2     52.2          46.7     52.9      54.2     65.0  52.3 
                                          E     E           E        h                                                                    l       
 
 Unsatisfied                105     4    41    49     7     3       51       40        4        8     -       8       10        17       46    15 
                           33.4  23.5  35.0  37.7  16.3  75.0     32.1     35.4     30.8     34.8          26.7     29.4      23.6     39.3  34.1 
                                          E     E        BcdE                                                                             N       
 
 Very unsatisfied            78     4    35    32     5     -       50       20        2        4     -       6        8        22       30     8 
                           24.8  23.5  29.9  24.6  11.6           31.4     17.7     15.4     17.4          20.0     23.5      30.6     25.6  18.2 
                                          E     E                    H                                                                            
 
DK/NA                         7     -     4     2     1     -        3        3        1        -     -       -        3         1        2     1 
                            2.2         3.4   1.5   2.3            1.9      2.7      7.7                             8.8       1.4      1.7   2.3 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q17.1C. The courtesy of the customer service representative 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total complaint callers     314    17   117   130    43     4      159      113       13       23     2      30       34        72      117    44 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               246    12    82   109    39     3      117       96        9       20     2      26       22        58       93    35 
=============              78.3  70.6  70.1  83.8  90.7  75.0     73.6     85.0     69.2     87.0 100.0    86.7     64.7      80.6     79.5  79.5 
                                                C    bC                       G                 g  GHIj       M                  m                
 
 Very satisfied              49     2     9    26    11     1       15       25        3        5     1       5        4        10       20     7 
                           15.6  11.8   7.7  20.0  25.6  25.0      9.4     22.1     23.1     21.7  50.0    16.7     11.8      13.9     17.1  15.9 
                                                C     C                       G                                                                   
 
 Satisfied                  197    10    73    83    28     2      102       71        6       15     1      21       18        48       73    28 
                           62.7  58.8  62.4  63.8  65.1  50.0     64.2     62.8     46.2     65.2  50.0    70.0     52.9      66.7     62.4  63.6 
 
Bottom Two (Net)             62     5    30    20     4     1       39       15        3        3     -       4       10        14       22     7 
================           19.7  29.4  25.6  15.4   9.3  25.0     24.5     13.3     23.1     13.0          13.3     29.4      19.4     18.8  15.9 
                                    e    DE                          H                                                                            
 
 Unsatisfied                 33     3    15    13     1     1       21        8        2        2     -       3        5         8       13     3 
                           10.5  17.6  12.8  10.0   2.3  25.0     13.2      7.1     15.4      8.7          10.0     14.7      11.1     11.1   6.8 
                                          E     E                    h                                                                            
 
 Very unsatisfied            29     2    15     7     3     -       18        7        1        1     -       1        5         6        9     4 
                            9.2  11.8  12.8   5.4   7.0           11.3      6.2      7.7      4.3           3.3     14.7       8.3      7.7   9.1 
                                          D                                                                            l                          
 
DK/NA                         6     -     5     1     -     -        3        2        1        -     -       -        2         -        2     2 
                            1.9         4.3   0.8                  1.9      1.8      7.7                             5.9                1.7   4.5 
                                          d                                                                                                       
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q17.1D. Resolution of the issue you called about 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total complaint callers     314    17   117   130    43     4      159      113       13       23     2      30       34        72      117    44 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               200    12    65    86    33     3       89       86        8       14     2      21       17        46       71    35 
=============              63.7  70.6  55.6  66.2  76.7  75.0     56.0     76.1     61.5     60.9 100.0    70.0     50.0      63.9     60.7  79.5 
                                                c     C                       G                    GHIJ       m                               MnO 
 
 Very satisfied              37     2     7    19     9     -       13       14        4        5     1       4        6         7       13     4 
                           11.8  11.8   6.0  14.6  20.9            8.2     12.4     30.8     21.7  50.0    13.3     17.6       9.7     11.1   9.1 
                                                C     C                                g                                                          
 
 Satisfied                  163    10    58    67    24     3       76       72        4        9     1      17       11        39       58    31 
                           51.9  58.8  49.6  51.5  55.8  75.0     47.8     63.7     30.8     39.1  50.0    56.7     32.4      54.2     49.6  70.5 
                                                                            GIJ                               M                  M        m   MnO 
 
Bottom Two (Net)            109     5    49    42    10     1       68       25        4        9     -       9       15        26       45     7 
================           34.7  29.4  41.9  32.3  23.3  25.0     42.8     22.1     30.8     39.1          30.0     44.1      36.1     38.5  15.9 
                                          E                          H                                                 P         P        P       
 
 Unsatisfied                 55     -    25    24     6     -       31       14        3        6     -       6        8        11       26     1 
                           17.5        21.4  18.5  14.0           19.5     12.4     23.1     26.1          20.0     23.5      15.3     22.2   2.3 
                                                                                                              P        P         P        P       
 
 Very unsatisfied            54     5    24    18     4     1       37       11        1        3     -       3        7        15       19     6 
                           17.2  29.4  20.5  13.8   9.3  25.0     23.3      9.7      7.7     13.0          10.0     20.6      20.8     16.2  13.6 
                                    e     e                         Hi                                                                            
 
DK/NA                         5     -     3     2     -     -        2        2        1        -     -       -        2         -        1     2 
                            1.6         2.6   1.5                  1.3      1.8      7.7                             5.9                0.9   4.5 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q18A. Monthly cost 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               109     7    37    44    18     2       55       39        6        8     1      11        8        26       37    20 
=============              30.6  28.0  27.2  31.0  40.0  50.0     30.4     29.8     42.9     33.3  50.0    32.4     20.0      32.1     27.4  41.7 
                                                                                                                                               Mo 
 
 Good                        13     3     4     4     1     1        8        4        -        1     -       2        -         2        5     3 
                            3.7  12.0   2.9   2.8   2.2  25.0      4.4      3.1               4.2           5.9                2.5      3.7   6.3 
 
 Satisfactory                96     4    33    40    17     1       47       35        6        7     1       9        8        24       32    17 
                           27.0  16.0  24.3  28.2  37.8  25.0     26.0     26.7     42.9     29.2  50.0    26.5     20.0      29.6     23.7  35.4 
                                                     Bc                                                                                         m 
 
Bottom Two (Net)            226    16    90    90    25     2      116       81        8       16     1      20       28        52       91    24 
================           63.5  64.0  66.2  63.4  55.6  50.0     64.1     61.8     57.1     66.7  50.0    58.8     70.0      64.2     67.4  50.0 
                                                                                                                       p                  P       
 
 Unsatisfactory             119     6    46    51    14     1       57       45        3       11     1      11       15        25       49    14 
                           33.4  24.0  33.8  35.9  31.1  25.0     31.5     34.4     21.4     45.8  50.0    32.4     37.5      30.9     36.3  29.2 
 
 Poor                       107    10    44    39    11     1       59       36        5        5     -       9       13        27       42    10 
                           30.1  40.0  32.4  27.5  24.4  25.0     32.6     27.5     35.7     20.8          26.5     32.5      33.3     31.1  20.8 
 
DK/NA                        21     2     9     8     2     -       10       11        -        -     -       3        4         3        7     4 
                            5.9   8.0   6.6   5.6   4.4            5.5      8.4                             8.8     10.0       3.7      5.2   8.3 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q18B. Internet speed 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               255    16    97    99    38     3      128      101        8       16     1      25       23        68       98    31 
=============              71.6  64.0  71.3  69.7  84.4  75.0     70.7     77.1     57.1     66.7  50.0    73.5     57.5      84.0     72.6  64.6 
                                                    bCD                                                                        MOP        m       
 
 Good                       129     9    47    49    20     3       64       52        3        9     1      12       12        31       56    13 
                           36.2  36.0  34.6  34.5  44.4  75.0     35.4     39.7     21.4     37.5  50.0    35.3     30.0      38.3     41.5  27.1 
                                                          bcd                                                                             p       
 
 Satisfactory               126     7    50    50    18     -       64       49        5        7     -      13       11        37       42    18 
                           35.4  28.0  36.8  35.2  40.0           35.4     37.4     35.7     29.2          38.2     27.5      45.7     31.1  37.5 
                                                                                                                                MO                
 
Bottom Two (Net)             67     7    28    27     3     1       38       14        6        7     1       5       12         8       27    11 
================           18.8  28.0  20.6  19.0   6.7  25.0     21.0     10.7     42.9     29.2  50.0    14.7     30.0       9.9     20.0  22.9 
                                    E     E     E                    H                 H        h                      N                  N     n 
 
 Unsatisfactory              40     4    15    18     1     1       22        8        5        4     -       4        7         4       14     7 
                           11.2  16.0  11.0  12.7   2.2  25.0     12.2      6.1     35.7     16.7          11.8     17.5       4.9     10.4  14.6 
                                    e     E     E                    h                gH                               n                        n 
 
 Poor                        27     3    13     9     2     -       16        6        1        3     1       1        5         4       13     4 
                            7.6  12.0   9.6   6.3   4.4            8.8      4.6      7.1     12.5  50.0     2.9     12.5       4.9      9.6   8.3 
                                                                                                                                          l       
 
DK/NA                        34     2    11    16     4     -       15       16        -        1     -       4        5         5       10     6 
                            9.6   8.0   8.1  11.3   8.9            8.3     12.2               4.2          11.8     12.5       6.2      7.4  12.5 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q18C. Number of TV channels 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               268    16    96   111    40     3      135      102       10       17     2      26       25        63      106    35 
=============              75.3  64.0  70.6  78.2  88.9  75.0     74.6     77.9     71.4     70.8 100.0    76.5     62.5      77.8     78.5  72.9 
                                                    BCd                                            GHIJ                          m        m       
 
 Good                       144     9    48    61    22     2       69       62        6        6     -      14       15        31       59    18 
                           40.4  36.0  35.3  43.0  48.9  50.0     38.1     47.3     42.9     25.0          41.2     37.5      38.3     43.7  37.5 
                                                                              J                                                                   
 
 Satisfactory               124     7    48    50    18     1       66       40        4       11     2      12       10        32       47    17 
                           34.8  28.0  35.3  35.2  40.0  25.0     36.5     30.5     28.6     45.8 100.0    35.3     25.0      39.5     34.8  35.4 
                                                                                                   GHIJ                          m                
 
Bottom Two (Net)             40     2    17    17     1     1       19       13        3        3     -       3        7         6       15     6 
================           11.2   8.0  12.5  12.0   2.2  25.0     10.5      9.9     21.4     12.5           8.8     17.5       7.4     11.1  12.5 
                                          E     E                                                                                                 
 
 Unsatisfactory              14     1     4     8     -     1        6        5        1        2     -       1        3         3        5     2 
                            3.9   4.0   2.9   5.6        25.0      3.3      3.8      7.1      8.3           2.9      7.5       3.7      3.7   4.2 
 
 Poor                        26     1    13     9     1     -       13        8        2        1     -       2        4         3       10     4 
                            7.3   4.0   9.6   6.3   2.2            7.2      6.1     14.3      4.2           5.9     10.0       3.7      7.4   8.3 
                                          E                                                                                                       
 
DK/NA                        48     7    23    14     4     -       27       16        1        4     -       5        8        12       14     7 
                           13.5  28.0  16.9   9.9   8.9           14.9     12.2      7.1     16.7          14.7     20.0      14.8     10.4  14.6 
                                   de     d                                                                                                       
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q18D. Reliability of Service 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               249    18    87   101    37     2      117       99        8       19     2      23       26        58       92    33 
=============              69.9  72.0  64.0  71.1  82.2  50.0     64.6     75.6     57.1     79.2 100.0    67.6     65.0      71.6     68.1  68.8 
                                                      C                       G                    GHIJ                                           
 
 Good                       107     9    31    45    18     2       48       45        3        9     1      10       10        22       42    15 
                           30.1  36.0  22.8  31.7  40.0  50.0     26.5     34.4     21.4     37.5  50.0    29.4     25.0      27.2     31.1  31.3 
                                                c     C                                                                                           
 
 Satisfactory               142     9    56    56    19     -       69       54        5       10     1      13       16        36       50    18 
                           39.9  36.0  41.2  39.4  42.2           38.1     41.2     35.7     41.7  50.0    38.2     40.0      44.4     37.0  37.5 
 
Bottom Two (Net)             85     5    39    33     6     2       53       21        6        5     -       8       10        20       36    10 
================           23.9  20.0  28.7  23.2  13.3  50.0     29.3     16.0     42.9     20.8          23.5     25.0      24.7     26.7  20.8 
                                          E                          H                 H                                                          
 
 Unsatisfactory              49     2    27    15     3     2       31       11        4        3     -       6        6        11       19     7 
                           13.8   8.0  19.9  10.6   6.7  50.0     17.1      8.4     28.6     12.5          17.6     15.0      13.6     14.1  14.6 
                                        bDE                 e        H                                                                            
 
 Poor                        36     3    12    18     3     -       22       10        2        2     -       2        4         9       17     3 
                           10.1  12.0   8.8  12.7   6.7           12.2      7.6     14.3      8.3           5.9     10.0      11.1     12.6   6.3 
 
DK/NA                        22     2    10     8     2     -       11       11        -        -     -       3        4         3        7     5 
                            6.2   8.0   7.4   5.6   4.4            6.1      8.4                             8.8     10.0       3.7      5.2  10.4 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q18E. Customer Service 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Comcast               356    25   136   142    45     4      181      131       14       24     2      34       40        81      135    48 
subscribers               100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Top Two (Net)               232    15    82    94    38     3      108       91       10       21     2      26       20        50       91    35 
=============              65.2  60.0  60.3  66.2  84.4  75.0     59.7     69.5     71.4     87.5 100.0    76.5     50.0      61.7     67.4  72.9 
                                                    BCD                       g                GH  GHIj       M                           M     M 
 
 Good                        80     4    20    36    18     2       31       40        3        5     1       9        5        17       29    14 
                           22.5  16.0  14.7  25.4  40.0  50.0     17.1     30.5     21.4     20.8  50.0    26.5     12.5      21.0     21.5  29.2 
                                                C   BCd                       G                                                                 M 
 
 Satisfactory               152    11    62    58    20     1       77       51        7       16     1      17       15        33       62    21 
                           42.7  44.0  45.6  40.8  44.4  25.0     42.5     38.9     50.0     66.7  50.0    50.0     37.5      40.7     45.9  43.8 
                                                                                               GH                                                 
 
Bottom Two (Net)             98     6    43    39     5     1       61       26        4        3     -       5       15        28       35     8 
================           27.5  24.0  31.6  27.5  11.1  25.0     33.7     19.8     28.6     12.5          14.7     37.5      34.6     25.9  16.7 
                                          E     E                   HJ                                                LP        LP                
 
 Unsatisfactory              47     2    14    25     4     1       27       16        1        2     -       3        7        10       20     4 
                           13.2   8.0  10.3  17.6   8.9  25.0     14.9     12.2      7.1      8.3           8.8     17.5      12.3     14.8   8.3 
                                                c                                                                                                 
 
 Poor                        51     4    29    14     1     -       34       10        3        1     -       2        8        18       15     4 
                           14.3  16.0  21.3   9.9   2.2           18.8      7.6     21.4      4.2           5.9     20.0      22.2     11.1   8.3 
                                    e    DE     E                   HJ                                                 l       LOP                
 
DK/NA                        26     4    11     9     2     -       12       14        -        -     -       3        5         3        9     5 
                            7.3  16.0   8.1   6.3   4.4            6.6     10.7                             8.8     12.5       3.7      6.7  10.4 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Q19. I have just a few last questions for our statistical analysis. How old are you? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
18-35                        31    31     -     -     -     -       20        9        -        2     -       5        7         5       10     4 
                            6.8 100.0                              8.7      5.3               6.3          10.6     12.5       5.3      5.8   6.3 
 
36-50                       174     -   174     -     -     -      141       19        9        3     1      10       15        45       80    17 
                           38.0       100.0                       61.3     11.1     52.9      9.4  33.3    21.3     26.8      47.4     46.2  27.0 
                                                                    HJ                HJ                                       LMP      LMP       
 
51-64                       182     -     -   182     -     -       56       99        7       19     -      19       28        32       71    23 
                           39.7             100.0                 24.3     57.9     41.2     59.4          40.4     50.0      33.7     41.0  36.5 
                                                                              G                 G                      N                          
 
65+                          62     -     -     -    62     -       10       41        1        8     2      13        6        12       11    15 
                           13.5                   100.0            4.3     24.0      5.9     25.0  66.7    27.7     10.7      12.6      6.4  23.8 
                                                                             GI                GI    GI     MNO                               mnO 
 
NA/REF                        9     -     -     -     -     5        3        3        -        -     -       -        -         1        1     4 
                            2.0                         100.0      1.3      1.8                                                1.1      0.6   6.3 
                                                                                                                                                o 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q20. Which of these best describes your household at this time? 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Couple with Children at     230    20   141    56    10     2      230        -        -        -     -      10       23        58      102    30 
Home                       50.2  64.5  81.0  30.8  16.1  40.0    100.0                                     21.3     41.1      61.1     59.0  47.6 
                                   DE  bDEf     E                                                                      L       LMp       LM     L 
 
Couple with No Children     171     9    19    99    41     3        -      171        -        -     -      23       21        28       62    27 
at Home                    37.3  29.0  10.9  54.4  66.1  60.0             100.0                            48.9     37.5      29.5     35.8  42.9 
                                    C          BC   BCd     C                                                 N                                 n 
 
Single with Children at      17     -     9     7     1     -        -        -       17        -     -       5        4         1        5     1 
Home                        3.7         5.2   3.8   1.6                            100.0                   10.6      7.1       1.1      2.9   1.6 
                                                                                                            Nop        n                          
 
Single with No Children      32     2     3    19     8     -        -        -        -       32     -       9        8         8        3     3 
at Home                     7.0   6.5   1.7  10.4  12.9                                     100.0          19.1     14.3       8.4      1.7   4.8 
                                                C     C                                                     nOP       Op         O                
 
NA/REF                        8     -     2     1     2     -        -        -        -        -     3       -        -         -        1     2 
                            1.7         1.1   0.5   3.2                                           100.0                                 0.6   3.2 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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                                                          SAMMAMISH UTILITIES SATISFACTION SURVEY 
                                                                       FEBRUARY 2015 
                                                                      ELWAY RESEARCH 
 
 
Q21. Approximate household income - before taxes - for last year. 
 
 
 
 
                                                                              Household                                                           
                                                              =========================================                  Income                   
                                             Age               Couple   Couple   Single   Single        ========================================= 
                                =============================   with   with no    with   with no         Under  $75,000- $100,000-   Over         
                          Total 18-35 36-50 51-64  65+   NA   Children Children Children Children  NA   $75,000 $99,000  $149,000  $150,000  NA   
                          ----- ----- ----- ----- ----- ----- -------- -------- -------- -------- ----- ------- -------- --------- -------- ----- 
                            (A)   (B)   (C)   (D)   (E)   (F)      (G)      (H)      (I)      (J)   (K)     (L)      (M)       (N)      (O)   (P) 
 
Total Sample                458    31   174   182    62     5      230      171       17       32     3      47       56        95      173    63 
                          100.0 100.0 100.0 100.0 100.0 100.0    100.0    100.0    100.0    100.0 100.0   100.0    100.0     100.0    100.0 100.0 
 
Under $75,000                47     5    10    19    13     -       10       23        5        9     -      47        -         -        -     - 
                           10.3  16.1   5.7  10.4  21.0            4.3     13.5     29.4     28.1         100.0                                   
                                                     Cd                       G        G       Gh                                                 
 
$75,000 to 99,000            56     7    15    28     6     -       23       21        4        8     -       -       56         -        -     - 
                           12.2  22.6   8.6  15.4   9.7           10.0     12.3     23.5     25.0                  100.0                          
                                    c           C                                               g                                                 
 
$100,000 to 149,000          95     5    45    32    12     -       58       28        1        8     -       -        -        95        -     - 
                           20.7  16.1  25.9  17.6  19.4           25.2     16.4      5.9     25.0                            100.0                
                                          d                         HI        i                 I                                                 
 
Over $150,000               173    10    80    71    11     1      102       62        5        3     1       -        -         -      173     - 
                           37.8  32.3  46.0  39.0  17.7  20.0     44.3     36.3     29.4      9.4  33.3                               100.0       
                                          E     E                    J        J                                                                   
 
No answer                    87     4    24    32    20     4       37       37        2        4     2       -        -         -        -    63 
                           19.0  12.9  13.8  17.6  32.3  80.0     16.1     21.6     11.8     12.5  66.7                                     100.0 
                                                    BCD  BCDE                                       gij                                           
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: BCDEF/GHIJK/LMNOP 
Independent T-Test for Means (equal variances), Independent Z-Test for Percentages (unpooled proportions) 
Uppercase letters indicate significance at the 95% level. 
Lowercase letters indicate significance at the 90% level. 
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Update: Eastside Fire & Rescue 
 

Presentation will be given at the meeting. 

Item  2
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MEMORANDUM 

 

DATE:  March 11, 2015 
TO:  City Council 
  Ben Yazici, City Manager 
FROM: Laura Philpot, PE; Assistant City Manager/Public Works Director 
RE: Resolution declaring support for Eastside Fire & Rescue’s formation of a 

nonprofit corporation 

 
Please find attached a draft resolution for the City Council’s review and comment regarding Eastside 
Fire and Rescue’s formation of a nonprofit corporation.  This resolution will be discussed at the March 
16, 2015 study session.  It is currently scheduled to come back to the Council for consideration on 
April 7, 2015.   
 
Please let me know if you have any questions. 

EF&R Non Profit Resolution    Page 1 of 1 

Item 3





CITY OF SAMMAMISH 
WASHINGTON 

RESOLUTION NO. R2015- _____ 
 

 
A RESOLUTION OF THE CITY OF SAMMAMISH, 
WASHINGTON, DECLARING SUPPORT FOR EASTSIDE 
FIRE AND RESCUE’S FORMATION OF A NONPROFIT 
CORPORATION  
 

WHEREAS, the City of Sammamish has been a partner in Eastside Fire and Rescue 
(EF&R) since incorporation and has enjoyed the benefits of fire protection from that 
organization since that time; and  

WHEREAS, in December 2013, the EF&R partners entered into a revised interlocal 
agreement (ILA) that continues the EF&R partnership through at least December 31, 2021; and 
 WHEREAS, RCW 39.34.030 authorizes the EF&R Partners to create a separate legal 
entity to exercise their joint powers, which entity may include a nonprofit corporation organized 
pursuant to Chapter 24.06 RCW. In such case, RCW 39.34.030 also requires that the EF&R 
Partners specify such nonprofit corporation in the ILA for the exercise of joint powers; and  

 WHEREAS, the EF&R partners have expressed their willingness to organize EF&R as 
such a non-profit corporation, subject to resolution by the State Department of Retirement 
Systems and the Internal Revenue Service of outstanding issues regarding the impact on 
firefighter retirement plans caused by any such reorganization of EF&R as a non-profit 
corporation; and  

WHEREAS, subject to the satisfactory resolution of such issues by the State Department 
of Retirement Systems and the Internal Revenue Service related to firefighter retirement plans, 
the EF&R Partners desire to create a nonprofit corporation pursuant to chapter 24.06 RCW and 
to amend the Interlocal Agreement accordingly to satisfy the requirement of RCW 39.34.030;    

   

NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF SAMMAMISH, 
WASHINGTON DOES RESOLVE AS FOLLOWS: 

Section 1.  The City Council supports the operation of EF&R as a non-profit corporation 
organized under RCW 24.06, subject to the satisfactory resolution by the Department of 
Retirement Systems and the Internal Revenue Service of the outstanding issues regarding 
firefighter retirement plans.  
 

1 
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PASSED BY THE CITY COUNCIL OF THE CITY OF SAMMAMISH, 
WASHINGTON AT A REGULAR MEETING THEREOF THIS _____H DAY OF 
_______________, 2015. 

 
CITY OF SAMMAMISH, WASHINGTON 

 

 
__________________________________________ 
 Mayor Thomas E. Vance 

ATTEST/AUTHENTICATED: 

 

____________________________________ 
 Melonie Anderson, City Clerk 

 

APPROVED AS TO FORM: 

 

____________________________________ 
 Michael R. Kenyon, City Attorney 

 

Filed with the City Clerk:  March 11, 2015 
Passed by the City Council:  
Resolution No.:  R2015-____ 
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Discussion: Regional Fire Authority 
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